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Abstract

The study of health communication strategy
and satisfaction in using online health communities.
to study types of online communities on health
association in various platforms and strategies created
by content providers that disseminate a variety of
health information on their channels, and to study
the motives and satisfaction in the use of online
communities as information transmitters. The study is
conducted with the mixed method; purposive sampling
approach selecting from the online communities. The
findings show that the types of online communities
on health association are categorized into (1) public

sector; (2) key opinion leaders (KOL); and (3) experts.
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Based on the Honeycomb Social Media Framework
Model, all content is similarly presented. Interestingly,
the strategies created by the content providers of
various online communities on health association have
similar communication factors according to the OCPAT
Framework Model despite the differences in content on
a purpose to drive the knowledge of the information
technology of health association, including to motivate
and satisfy the online communities such as Facebook
pages, Facebook groups, Instagram, and Twitter by

playing the distinguish features of each platform.

Keywords: online community, health, literacy,

information, electronics
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