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Abstract

The intensifying COVID-19 epidemic has
transformed consumers' lifestyles into "New normal",
which is a factor that accelerates business operations
to adapt to meet consumer needs. This research
aimed to 1) explore the demand for local fishery-
based products, and 2) propose market development
of local fishery-based products for tourism during
the COVID-19 outbreak in Rayong province. The

quantitative research methodology was used to
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survey the demand for local fishery-based products.
The sample size was a group of 400 Thai tourists.
The results revealed that 1) the highest dimension
of the demand for local fishery-based product was
at in the '"extremely agreeable level”. Followed by
promotion, price, other stimuli and place respectively.
Factors affecting stimulation of demand for local
fishery-based product in the Rayong province were
product, place and promotion at the .001 level of
statistical significance. 2) Market development should
focus on the development of new products based
on local fishery-based products. Shorten product life
cycles. Offer a variety of payment options and offer
emotional marketing that is consistent with Amazing
Thailand Safety & Health Administration (SHA) through

social media.

Keywords: Market Development, Local Fishery-Based
Product, COVID-19
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