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Abstract

This research design was based on a research
and development by using a mix-method in order to
accomplish 3 purposes. 1) To study and evaluate in
the importance of cultural resources for supporting
Ranot community-based creative tourism. 2) To
produce the advertisement film for promoting a
creative tourism of Ranot community. 3) To analyze
the correlation between the advertisement film and
creative tourist demands. Both documentary studies
and the in-depth interview were conducted at the
beginning. The in-depth interview data were collected

from 35 residents that included the Ranot villagers,
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the local administrators, and various cultural scholars.
This study carried out in 8 communities of Ranot
district about the opinion that 363 residents had in
order to engage. All collected data were analyzed
and created as the advertisement film promoting
through the creative tourism which belong to Ranot
community. The requirement of its quality evaluation
had been considered by several experts before
launching it via a Youtube program. This study
explored how the advertisement film was related
to the demand of tourists. Participants were 400
tourists conducted through convenience sampling. The
research finding could be shown as follows: 1) The
findings indicated that cultural resources for tourism
in Ranot community were consisting of two types:
the cultural sites and the way of life. It related to
their history and well-being of the community. Most
villagers concerned about the importance of cultural
resources at a medium level (X = 2.75), where the
areas and houses site along the Ranot canal were
regarded as the most important cultural resources
(x = 3.88), followed by being a city in the past
via transportation (X = 3.67 ), Which all cultural
resources could be adapted for creative tourism
activities by allowing tourists to participate in tourism
design, and to learn with the community members.
2) The production of advertisement film promoting
the creative tourism of Ranot community, “Long (Ra)
Not”, was using storytelling techniques. It talked
about the unintentional traveling of the young woman
tourist. By accidentally lost into the city of Ranot, it
made her fall in love with the charming of the people
there, the old story, and the way of life in Ranot
community. Through the evaluation of the quality of
professional level (X = 3.69). And 3) Testing the
correlation between the advertisement film and the
tourist demands (interest and want) for traveling to
the Ranot community was collected from 400 tourists.
The finding indicated that mostly 264 women (66%),
136 men (34%) aged between 21-40 years old. The
most are 242 people (60.5%), followed by 41-60



years of age, 90 people (22.5%), most of them
had the incomes below 15,000 baht. 127 people
(31.8%) were domiciled in other provinces. In the
southern the most 200 people (50 %) had been
travelling to Ranot municipality within the past 1-5
years, 190 people (47.5%) knew the cultural tour-
ism resources of Ranot community of the sample
group at a moderate level (x = 2.97). They were
satisfied with the advertisement film about “Long
(Ra) Not. In the high level (X = 4.16), interested
and creative tourism in Ranot district. After watching
the film about Long (Ra) Not at a high level (X =
4.10), it was found that the correlation between
the advertisement film and the creative tourist
demands were statistical significance at the level
of 0.01. It had a correlation coefficient in the same
direction at a moderate level (r = 0.427), with the
sound having the highest statistical significance
(r = 0.496), followed by the benefits of the content
(r = 0.467) and the show of the leading actors
(r = 0.442). The length of the movie had the least
relations with the interest and the desire to travel
to Ranot community (r = 0.366). After considering
each program, it was found that the benefit of the
content (Sig = 0.002) and the soundtrack (Sig =
0.002) of the said movie influenced the creative
tourist demands for traveling to Ranot community

up to 32.7 %.
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