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Innovative Communication with Thailand Tourism Industry 4.0
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Abstract

The innovative ways of communication which
improves the tourism. Two main perspectives will be
discussed. Firstly, the information technology in
communication plays a part in tourism industry not only
in the current situation but also in the future. Secondly,
new perspectives of tourism industry included trend
and application of information technology by innovative
communication. It involved with international change,
tourism plan and master plan. This paper comprises
three concepts: innovative communication concept,
information technology concept related to tourism
industry as well as role and dynamics of tourism in
current and future. Innovative Communication with
Thailand Tourism Industry 4.0 were technology integrate
for support tourism industry and increase income
in 3 items such as: 1) Communication 2) Search
Engine and 3) Learning Resource Management. In
this article present TOUR Model for use in tourism
industry consisted of 4 factors: 1) T: Tourism) 2) O:

Opposite 3) U: Ubiquitous and 4) R: Response)
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