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The Factors Influnce On Technology

Acceptance And Using Service Intention For Payment Of Young Consumers By

Qr Code Application Trough Smart Phone
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Abstract

The objective of this research was investigated
the factors influence on technology acceptance
and using service intention for payment of young
consumers by QR code application trough smart
phone. This study was quantitative research. The
questionnaire as a tool to collected information
385 young consumers are customer who have
use commercial bank, non-probability sampling by
purposive sampling and analyzed by descriptive
statistics and multiple regression analysis by enter

for test hypothesizes. The results found that three
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factors including word of mouth communication,
trust and self-efficacy have significant influenced on
technology acceptance. Also, technology acceptance
has significant influenced on using service intention
for payment of young consumers by QR code
application. This solution created understanding and
enhancing technology acceptance of young consumer.
Therefore, the results of this study can be used as a
guide to operation developed by new technology for
respond to young consumer, creating to competitive

advantage for commercial bank.

Keyword : Word of Mouth Communication / Trust
/ Social Image / Self-Efficacy / and Technology
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