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Abstract

Social network has become an important means of communication for people in
the digital era to express their ideas and keep track with the movement of current situations
continuously due to its immediacy and convenience without restriction of time, place and format
of speech. The described characteristics and ability of what the social network can do evoke
the influences on users and others in the social network. Users, therefore have to use the
social network with cautions and carefulness in order not to cause demarcation in the society.
At the same time, the social network will be dull without diversification of ideas. As the results,
in order to create a social network to be a knowledge-based public space, the users must

be independent, dare to express and accept diversity of opinions, and able to decentralize
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ideas as well as able to aggregate ideas.

In addition, the users have to free themselves from

the conventional mind frame, expose themselves to new ideas and participate in sharing ideas

with all groups.

Keywords: Digital Era, Social Network, Public Area
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Social Networking and Where It’'s Headed)

The Rise of the Global Social Networking Audience

Source: comScore Media Metrix, Worldwide, March 2007 — October 2011
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Time Spent Online on Key Internet Categories
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