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Abstract
This paper is part of research with objective to study factors and conditions which
embody success into the business conduct of social enterprises in the context of market-based
systems. As a result, social enterprises will have capabilities to generate sustainable social
return on investment. In order to conduct the study, conceptual models have been developed to
be frameworks for the study and the models comprise of structure equation model and

measurement model. The conceptual models constitute three critical success factors, i.e. Social
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Mission, Social Innovation and Social Impact. The study uses three methods in order to

validate models, i.e. in-depth interview, case study and statistical testing. The results of the

study validate the fitness of the models according to the analysis of opinion from experts,

the analysis of case studies and the statistical testing from the empirical data. In case of

in-depth interview study, sample is a group of expert working in promoting and developing

social enterprises in Thailand from three sections, which are public sector, private sector

and people sector. In case of case study and statistical testing, sample is from stakeholder

group of three case studies, i.e. Doi Tung Development Project, Supreme Renewable Energy Co.,

Ltd. and Grassroot Innovation Network Co., Ltd.

Keywords: Social Enterprise, Social Mission, Social Innovation, Social Impact
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1.2 ﬂ’]ia‘?’]ﬂamaﬂ’mé’aﬂwLﬁaﬁﬁd’mtﬁm"ﬁad (Social Opportunity Recognition)

Keyword: lanmannssay (Social Opportunity)
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