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Abstract

The research of Lifestyles and Purchasing Behavior of Working Women at Convenience
Stores in Bangkok Metropolitan Areas was a quantitative and qualitative research. To find
lifestyles of working women, quantitative methodology was used by distributing 401 questionnaires
whereas qualitative one was applied to seek their purchasing behavior at the convenience
stores by interviewing 20 working women. The samples were working women who were at the
age between 20-49 years. They were categorized into 5 groups: Unlimited Contemporary group,
Thai Developer group, NGO Group, Real Gentle Woman Group and Fast Food Girl Group.

They also shared the same purchasing behaviors, for example: they normally went to 7-Eleven
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and Tesco Express 2-3 times a week due to proximity to their home, paid by cash and they

knew the store information from leaflets sent to their home. The ideal convenience stores should

provide quick service in term of short line of queuing and 24 hour service. They had some

outstanding aspects in each group such as demand of different kinds of products, different

concept of quality and price and demand of in-store promotion detail.

Keywords: Lifestyles, Purchasing Behavior, Working Women, Convenience Stores
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