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Perception of the Image of the Dental Hospital, Faculty of
Dentistry, Srinakharinwirot University, Among Service Users:
A Pilot Study
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Abstract

Objective: The aim of this study is to explore the perception of dental hospital image among
dental service recipients at the Faculty of Dentistry, Srinakharinwirot University.

Materials and Methods: This research employed a blend of quantitative and qualitative
methodologies. Data were gathered through a questionnaire aimed at assessing perceived issues
and experiences pertaining to various aspects of image. In addition, in-depth interviews and focus
group discussions were conducted. The gathered data were summarized using frequency and mean
for descriptive analysis, and statistical analysis was performed utilizing the chi-square test at a 95%
confidence level. Additionally, content analysis was used by taking data from interviews and focus
group discussions, and categorizing it to analyze key themes and issues.

Results: The study included a total of 116 participants who completed the questionnaire,
comprising 40 males (34.71%) and 76 females (65.29%). The most frequent age group among
participants was between 25 and 59 years old, accounting for 49.14% of the total. Statistical analysis
indicated that age had no significant impact on the perception of the dental hospital’s reputation
(p > 0.05). However, age did significant relationship with the perception of certain image-related
aspects, including the competence of dentists and dental assistants, as well as the overall quality
of care provided by the staff and the general environment (p < 0.05). Based on the findings of
the qualitative study, service users held specific perceptions of the dental hospital’s image. They
generally regarded the reputation and abilities of both dentists and dental assistants as satisfactory.
However, there is room for improvement in the areas of the hospital’s environment and its public
relations. Addressing these aspects is essential to enhance overall satisfaction among service
recipients with the hospital’s image. Results from the content analysis revealed that service users
were satisfied with the reputation and competence of the dentists, but there were demands for
improvements in the hospital’s environment and public relations. Service users suggested increasing
publicity through online media channels and enhancing the hospital’s environment to be more
modern.

Conclusions: In the broader context of this study, the combined quantitative and qualitative
analyses indicate that service users generally perceive the image of the Faculty of Dentistry, SWU
as satisfactory. However, there is a clear need for further efforts to enhance the hospital’s environment
and improve its public relations. Addressing these aspects is crucial for increasing overall satisfaction
among service recipients and enhancing the institution’s image.
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Data Analysis): IfadiftBewssaniau f 128 (mean)
Anud (frequency) 99BRY (percentage) LAY
MINAFDUTNNAFIU (Hypothesis Testing): 1dms
naaBUaRA Chi-Square tlansasaNyiinase
masuinmaneallususie 4 wiali lasldszy
AnNdeiufisonas 95

2. MmIANeideyanua W (Qualitative
Data Analysis) ﬁ'r’ﬁaadaﬁlﬁmﬂ LUUFaUNEIT
4 ToIEUDLUE LLazmmﬁmLﬁuﬁmaﬁmsﬁuﬂ;q
msdumsaiiazmMsaumnnguaienziiidom
(content analysis) tielildadnlafifndouay
aseuAquiAndfudayaild snduhdeyaiisnan
Lmd\‘ﬁi’agaﬁﬁmﬁummsa%"mﬁa (code) Tdfunu
Uszlhuadty mwmwgﬁﬁmumﬁ (theme) LiiD
AR wasfirnunadwsildannsiensidie

A59N 1 D1 VDINGNAIDENY

Table 1. Age of the sample.

srweudhlauazdeaquiinenadeeiunguszasd
My

3. neeaRssuANMnEefin MInvesey
Tapfindvearesaunsidsiauaznisiniig
HAAWSUAE N1ILFNATARTITNIUNAIL UNEY
(Triangulation) (23) Iﬂﬁmim‘%ﬂuLﬁﬂuﬁagaﬁmmn
uwsdoyafisheiu Mennuuuaeuma m3dunsal
BN MITUNUNNGN wazMIFanAnNTal.
Wan15398 (Results)

1. wamsivedaiana  ldanmsasy
wuusauaw fHdeil

sl 1 dayaviluzesgreuuuuaauana
NANMIABLUULEDLNNNANN WA 818 ARTN

P v o

fvhwepdsussms  sSwuedeiitesdhsunsns
AdfnfilepdnsuLsSs  anadlunsdhsuusns
dudsid ngudangs 116 au Taoifuimeny
TIUIU 40 AU (34.71%) VY 76 AU (65.29%) 2
oyiifisunniigade 25-60 T (49.14%) Tay
srusnnifuiinanlduimsiinadniuanssamiey
(3a8az 40.70) ﬁﬁLﬁﬁNﬂTﬁU%miﬁaﬂﬁqﬂﬁﬂaﬁn
1dpgnidu (Sezaz 0.01) §f IFusnssdulng
danldusmasuiu 1-5 ase (3owuaz 43.80)
SONANINTILIL 6-10 AYe (3ppaz 34.71) uay
F1uu 11-15 a%e (3oway 33.06) @Lﬂu‘lﬁ?u%ms
fdrsuusmanseusn fowas 2250 wazalauNn
Hugldu3meiidfouinstaz 2 afoviann 4
6 o (Soway 27.50) Famadi 1

218) U Souag
18-24 1 39 33.62
25-50 1) 57 4914
60-75 1 20 17.24

T 116 100.00
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Wiudesnniign sevassn Aemwanwallaesind
awdnualeglusziuiusheanniign deneay 5.39
Waz 5.38 MUAAL uaz MAzuuuRAlpeiign
Tuds “masnmmennaiiszandnmuaziunou
adligeenn” fieneds 5.35 agflusziuuiude
anfign Famei 2

A3 2 M3Fuimwansaliuie L ENTD9 LSIWHNUIANUANTING

Table 2. The perception of the reputational image of a dental hospital.

fudaidoezaslsswenunaiuanssun Aieds  Audsewu  Anamany
AU
1. mwanuallagsang 5.38 0.31 Wiushesnniige
2. Tswwennafianu wiaiulauazideiduslumeiia 5.30 031 wiussanndige
3. Tsanenunafimasiuag wazudmsiiviuaty 5.39 027  wiushuanndige
4. myfnwmennad Yszaniamuazdunsunaiiligenn 535 024  udunniign
T 5.36 027  iushusniign

NN Mt 3 FFusMInmesuinwanual
FUANNTININYBIIUA LN LR HRBTIUR NN E
Tuszduwiudesnniign fienedssm 552 Tawil
Fadnn  “uwndfanadslalumansasnuuay
i laldquadiheagiane”  fazuuuledsinnign

Tuszsuushesnniigaiienied 5.62 waz Az
wavtopign Tude “wauwwmdlau azanly
masnwmenagihendy deedy 542 Tu
seuiuspInniign

35



2.UAUAD UA 17 QUUA 2 w.A. 2567

a19ii 3 MsfuinmansalduanusansazaiunuwnduasgieiuAuwng

Table 3. The perception of the abilities of dentists and dental assistants.

AUANNTINITATDINUALNNE

ALafe

ALdeaLuY

ANNWINY
uazganviuauwng AU
1. fiuaumgldanuazaanlumsdnemenmagihenne 5.42 032 wiudeanniign
2. navumssnen wennafufivensunaznidedio 5.47 024  wiudhenniign
3. viumunwndisnsfugfenad anuanansog 5.49 027  wudeanniign
4. mssumnves Fuswndiugiheusazassfinnadinle 5.59 027  wudhunniign
ANNFENGHe
5. uwnddanusela Tumsnsednmuazionlald 5.62 031 wiushusnndige
AUAKLILBE AN
5 5.52 027  udeaniign
et 4 glismslsmemnaiuanssr fewgndesyfissan” Srzuuugeiigalussiudiuse

finssuimwansalludunsguaienlalases  wniigalaedl fdnads 560 uazdefifinzuuu

Wil seduiiudaeanniign Sdnadenindu deefigaldun “Ganddnemena Sanumnzan

5.50 Ingidadma “mausivmaszenn wanzani  nanlduwe” awansaleglussduiusienniige

'
a a

MAaAZ Lay NIaNAUAINDLITITNEIWILNE dAaag 5.19

A3 4 M3TuInwansalauNALe 1 laldagidmiing

Table 4. The perception of the staff's personal attention.

ALRAY

ALy

sumsquatanlald saadwihi AANNY
NAIFIU

1. 485eney gnw soution 5.49 024  iushusnndige
2. malimuuzi s q Whlads wazihidesiuy 5.50 021 wiudeanniige
3. fawdelaviy 5.54 024  wudoanniige
4. MIUAIMNTALDIN IWINZENTUMANAL 5.60 027 wiushesnndige
5. msmduAie Wh3nwmenadl anwgnedee yAsTIN 5.60 020  Wudheanniige
6. fansemidpuiey lanugiemasd 5.54 027  wudeanniige
7. imaudnadithe nneauetwhdien dend§in 5.54 027  wudeanniige
8. BnTASNEY weafianumnzaN A iU 5.19 024  wiudenniige

T 5.50 024  Wiudeniign
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505 femawd 5

Table 5. The perception of the dental hospital’s environment.

fuaAMwWLInaaNnaly

Ay Andeeiuy  AMNUNNY

NATFIU

1. msdasanuil Fowindensing q gluselay anwmm 5.42 029  wudhoanniign

2. usstnmeluiey nyagandu liduaTn Tiandsn 5.45 020  wiudheanniign

3. thewlszmaiBaesn s q aslsenenna 5.08 027  wiushusnndige
firnwdaag dhudhle e

4. fvszmalianniiu laud s 5.05 024  udhunniige

5. qﬂmnim‘%mﬁaﬁ‘lﬁ Snwenunalinniuls 5.27 0.24 Lﬁuﬁwmnﬁqﬂ

Woun lviviussiy
Eety 5.25 026  Wiueniign

e 6 {luamslseneninariunnssa
fimssuinwansalfunisdsvanduius luszay
Wiudapan dAnadvsin 4.84 lapdadinw

A13W7 6 MIsuinwaneaifitunsussanaduius

“gpanmafasamelnsdwiins ideysiinsudu
nouAnwldSaE” Sazuuumnniigalu seiudiu
FaINNNgn Neady 5.11

Table 6. The perception of the dental hospital’s public relations.

AIUNSUSSBITHNUS

Aeay  Andeeiuy ANUNNE

NNTFIU
1. Tsgwenunadl ¥eenems Yszandnwus 4.66 0.26 Winfeun
dayaveslseweninaiiiuowe
2. Gulzdwes lasweninafinaussandiuidoya laswenna 477 0.26 WiEaNn
deaws nldeeldusmsculsalrsudamoni )
3. gawnensfinde melnsdnwisimsi deyafinsudu 5.11 022  wWiudeanniign
pauaNlataen nnliweldusnns msfnse
melnsdudt Tdhaudarmanuily)
529 4.84 0.24 WAUAIBNIN
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nnmshiladesusnguazmsiuimwansol
WmasouaA siumNdeiudear 95 wuh
ANNULANFNTBYDHANNTNRUSAUNTTU]
AMWANBAIAUANEINITDYDITUR LW E - KA

viuaunng  sumsquatenlaldvesidmihiiuaz
mafuimwanalfuanmwinden seslsewenna
NuanTINg s AU 1AUNINENA (p < 0.05)
ouamslumeit 7, 8 uaz 9

AT 7 Anusuiusravenguasmssuimwansaliuanusansazasiuauwnduasitsiuauwng
The table 7 shows the relationship between age and the perception of the competence of

dentists and dental assistants.

218 AUANNENTITATBNIUALNNE LA HEETUALWNE Rt
@) mnﬁqﬂ an Pruna {iag ﬁaﬂﬁqm Tsiiudae
18-24 6 (15.38%) 10 (25.64%) 8 (20.51%) 6 (15.38%) 5 (12.82%) 4 (10.26%) 39 (100%)
25 -59 25 (43.86%) 15 (26.32%) 10 (17.54%) 4 (7.02%) 2 (3.51%) 1 (1.75%) 57 (100%)
60 - 75 15 (75.00%) 3 (15.00%) 1 (5.00%) 1 (5.00%) 0 (0.00%) 0 (0.00%) 20 (100%)

XA 2 : 27.16 Degrees of Freedom (df): 1071 p (Sig)=0.00

A15197 8 ANwaNRUSIasEguaznsTuimwanraifunsguatenlaldeadmtin
The table 8 shows the relationship between age and the perception of the care provided by the staff.

218) srunsguatenlaldzesidmiii 7
@) mnﬁqﬂ {n Yrunand 1iag ﬁaﬂﬁqﬂ Tsiviusae
18 - 24 5 (12.82%) 12 (30.77%) 7 (17.95%) 7 (17.95%) 5 (12.82%) 3 (7.69%) 39 (100%)
25 - 59 22 (38.60%) 20 (35.09%) 8 (14.04%) 5 (8.77%) 2 (3.51%) 0 (0.00%) 57 (100%)
60 - 75 10 (50.00%) 8 (40.00%) 1 (6.00%) 1 (5.00%) 0 (0.00%) 0 (0.00%) 20 (100%

fN Y 2 :22.54 Degrees of Freedom (df): 10 @1 p (Sig)= 0.01

A1 7 9 ANuduTUsIavgLazn TSI MwANElfuEMWLIASDN

The table 9 shows the relationship between age and the perception of the environment.

218) fuanmwaIadanialy Ext!
@) mnﬁqﬂ an Yrunans yiae ﬁaﬂﬁqﬂ Tsiviudne
18 - 24 8 (20.51%) 10 (25.64%) 7 (17.95%) 6 (15.38%) 5 (12.82%) 3 (7.69%) 39 (100%)
25 - 59 25 (43.86%) 20 (35.09%) 8 (14.04%) 2 (3.51%) 2 (8.51%) 0 (0.00%) 57 (100%)
60 - 75 10 (50.00%) 5 (25.00%) 3 (15.00%) 1 (5.00%) 1 (5.00%) 0 (0.00%) 20 (100%)

fn X2 : 19.03 Degrees of Freedom (df): 10 1 p (Sig)= 0.03
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