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Abstract

This research aims to study comments of users and providers to employ the market-
ing mix in the service of the National Library of Thailand in comparison with user comments
regarding the marketing mix in the service of the National Library of Thailand, according to
variables such as gender, the status of individuals and residential areas and to compare the
comments of providers regarding the marketing mix in the service of library, according to
variables including gender, job position and work experience. The samples used in this study
include 422 users and so providers. The questionnaires are used as instruments to collect data.
The statistics used for data analysis include: average, percentage, standard deviation, t-test
and F- test value. In the case of significant statistical differences, a double-difference test with
Scheffe method is used.

The results showed that: Overall comments regarding the use of the marketing mix in
the service of the National Library of Thailand between users and providers are significantly
different at a statistical level of .05. Users agree to such applications more than providers.
Users of different genders have different comments about the use of the marketing mix in
the service of the National Library of Thailand with a statistical significance level of .05. Users
from different residential areas have no difference in levels of comments on the use of the
marketing mix in the service of the National Library of Thailand. Users with different levels of
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personal status have different comments regarding the use of the marketing mix in the service
of the National Library of Thailand at a statistically significant level of .0s. Student users agree
to such applications more than public users. Providers with of different genders, job positions
and work experiences have no differences in comments about the use of the marketing mix

in the service of the National Library of Thailand.
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