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Abstract:

This study aimed to build a decision model in Information Technology (IT) Management curriculum enrollment
based on attitude factors in social media usage. The samples used in this study consisted of 208 people who
are studying or interest in IT-related fields such as Computer Engineering, Computer Science, Information
Technology, Information Technology Management, etc. The data from the questionnaire was pre-analyzed to
discover the relationship between attitude factors and enrollment decisions. Consequently, the decision model
based on the Decision Tree was built to plan the admission strategies. This model was built from four factor
groups: demographic factors, education factors, media awareness factors, and attitude in social media factors. A
set of decision rules obtained from the model was applied for the effective strategic planning of new student
enrollment via social media. The results of the public relations showed that a number of enrollees were superior

than the traditional and non-strategic methods.

Keywords: Social Media, Enrollment Decision, Decision Model, Decision Tree, IT Management Curriculum
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