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Abstract

The research aimed to 1) study demographic characteristics of consumers in Bangkok, which included gender,
age, marital status, education level, monthly income and occupation that influence on behavior of cereal food
consumption, 2) study a relationship between lifestyles and behavioral on cereal food consumption, 3) study a
relationship between cereal food perception for health and cereal food consumption, and 4) study their attitude on
marketing mix that could predict cereal food consumption behavior in Bangkok. The research samples composed
400 of people who used to purchase cereal food in Bangkok metropolitan area, through simple random sampling.
Statistics used in this study include percentages, mean, Standard Deviation, t-test, One-Way Analysis of
Variance, Pearson Product Moment Correlation Coefficient, Chi-square, and Multiple Regression Analysis. The
research results revealed as follows:  1.) The consumers’ lifestyles were health promotion activities, health
interest and health opinions, had relationship with cereal food consumption behavior, 3 times a month for
purchasing had relation in the same direction at a low level, at .01 level of statistical significance. 2.) The
consumers’ perception on the cereal food had related to the consumers’ consumption for 3 months of purchasing in
the same direction at a low level, at statistical significance of .01 level. 3.) The difference comprehension of
consumers on the cereal food had significantly difference on 3 months of purchasing at statistical significance of
.01 level. 4.) Attitude on marketing mix could predict on consumption behavior in the period of 3 months for
purchasing. The variables that had positive related to the cereal food consumption behavior were attitudes on

marketing promotion aspect at statistical significance of .05 level (Adjusted R® = 1.4%).
Keyword: Consumers’ Lifestyles, Consumer Attitude, Consumer Behavior, Cereal Food
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