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The Attitude of Customers on Services Marketing Mix AffectingCustomers Behavior and

Satisfaction at Mercedes Benz Service at TTC Motors Co.,Ltd
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Abstract

The objective of this research was to study the Attitude on Services Marketing Services Mix Affecting The
Customers Behavior and Satisfaction at Mercedes Benz Service at TTC. The samples were 359 customers at Mercedes
Benz Service at TTC. Questionnaires were used to gather the data and statistical tools were use for analyze the data,
they were percentage, mean, standard deviation, T-test and F-test. The study founds that: 1.) Mostly customers
were female or 51.30 percent, mostly age between 31-40 years or 40.00 percent, mostly married or 48.50 percent,
mostly finished bachelor degree or 51.80 percent, mostly have their own business or 46.50 percent, and mostly have
income lower 100,000 baht or 40.40 percent. 2.) The customer attitude on the service marking mix of customers at
Mercedes Benz Service at TTC found that, they had good attitude at the average of 3.93. 3.) The customer behaviors
found that, the most customers spent 20,001 to 40,000 baht. Most customers used the service two times for every six
months or 39.00 percent. Most customers used the service for the mile rate requirement. The reason that most
customers came to used the service at Mercedes Benz Service at TTC because of convenience. The car broken was the
reason that most customers came to buy spare parts and services from Mercedes Benz Service at TTC .  4.) The
customers satisfied the services of the Mercedes Benz Service at TTC at the high level. When consider in each area we
found that the customers satisfied about the service as a whole of Mercedes Benz Service at TTC at the high level had
the average of 4.03, and satisfied about the spare part that they bought had the average of 3.82, and they think it was
worth for spending that money for the spare part and services had the average of 3.80 5.) The different attitudes

on services marketing mix had difference behavior on Mercedes Benz Service at TTC.

Keyword: Attitude of Customers, Services Marketing Mix, Customers Behavior, Satisfaction
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