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FACTORS AFFECTING AUDIENCES VIEWING
BEHAVIOR ON INTERNATIONAL FILM IN
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Abstract

The purpose of this research was to study the
advertising and public relation factors affecting
audiences’ viewing behavior on international film in
Bangkok Area. The advertising and public relation
factors were divided into 4 components which were
audiences’ viewing such as gender, age, education,
the

prospective audiences, advertising and public relation

career and income, frequency exposed to
factors and motivation factors. The samples of this
research were 385 audiences’ viewing on international
film in Bangkok Area. Data collection was conducted by
using questionnaires as an instrument. The statistics
employed in data analysis were mean, percentage,
standard deviation, t-test, one-way ANOVA, Pearson
Product Moment Correlation Coefficient and Multiple
Regression which were statistical methods
administrated to analyze data by SPSS for window
program.

The research revealed that:

1. The majority of audiences’ viewing were
female, under or equal to 21 years old and held
bachelor degree. Most of audiences’ viewing were
students and earned income 5,000-15,000 baht/ month.
Major Cineplex was the most popular cinema and
Twentieth Century Fox was the most popular film
production. The audiences’ viewing obtained film
information on television and at the cinema area mainly.
They would have two films in their mind before going to
the cinema. If they were unable to watch the most
interesting film, they could choose the second for a short
time to decide on a film. Sometime, they made the
decision at the moment they first saw film trailers at the
cinema. Generally, the audiences’ viewing decided to
watch comedy film, adventure film, action film and
romantic film respectively because of entertainment
mostly. There was a tendency to watch the international
film and presented to acquaintances for the reason that
the international film was worth and higher quality than

Thai film.

2. The frequency of the advertising and public
relation showed that the audiences’ viewing saw mostly
was 6 times/film.

3. The Advertising and public relation factors
indicated that electronic media was made the
audiences’ viewing decision to watch the international
film mostly especially the trailers at the cinema and on
the television because the trailers were samples which
showed some parts of the whole film. In addition, the
audiences’ viewing could interest and expect the
entertainment in each film. The audiences’ viewing
the different

advertisements. Music video of the film, times to show

responded 1o trailers from other
the music video, actors interview and director interview,
special program shows on television which presented
the film information were affected audiences’ viewing
behavior. The audiences’ viewing were interested in
presentation of film idea, actors and director more than
film’'s success or prize of the film which were very less
important. The presentation periods of the advertising
which were presented during the films on the cinema
programs and before the programs for a week were
affected the audiences’ viewing.

4. The motivation factors of the international film
indicated that important reasons of the audiences’
viewing motivation were to be relaxed firstly, to concern
with worth secondly and to be entertained finally.

The results of the study were as follows:

1. Different gender has affected the audiences’
viewing behavior on the international film on the aspect
of tendency to watch and quality to present the
international film at statistically significant different level
of 0.05.

2. Different career has affected the audiences’
viewing behavior on the international film on the aspect
of comparison between the international film and Thai
film at statistically significant different level of 0.05.

3. Different income has affected the audiences’
viewing behavior on the international film on the aspect
of tendency to watch the international film at statistically
significant different level of 0.01.

4. The advertising and public relation factors on
type, feature and issue of

media presentation
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presentation could forecast the audiences’ viewing
behavior on the international film in Bangkok Area on the
aspect of frequency of watching the international film at
statistically significant level of 0.01.

5. The advertising and public relation factors on
media type could forecast the audiences’ viewing
behavior on the international film in Bangkok Area on the
aspect of tendency to watch the international film at
statistically significant level of .01.

6. The advertising and public relation factors on
feature presentation and period of presentation could
forecast the audiences’ viewing behavior on the
international film in Bangkok Area on the aspect of
quality to present the international film at statistically
significant level of 0.01.

7. The advertising and public relation factors on
media type and issue of presentation could forecast the
audiences’ viewing behavior on the international film in
Bangkok Area on the aspect of worthy to watch the
international film at statistically significant level of 0.01.

8. The advertising and public relation factors on
media type, feature presentation, issue of presentation
and period of presentation could forecast the audiences’
viewing behavior on the international film in Bangkok
Area on the aspect of comparison between the
international film and Thai film at statistically significant
level of 0.05.

9. The motivation factors on the aspect of
emotion: Satisfaction of watching the international film
related to the audiences’ viewing behavior on the
international film in Bangkok Area with low level
positively at statistically significant level of 0.01.
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