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Abstract

The purpose of this research is to 1) study media
exposure and information search on social network
of GOT7 fan club in Thailand and to 2) study the
retention behaviour of GOT7 fan club in Thailand.
An in-depth interview is used in this research to
obtain qualitative data. Semi-formal interviews were
conducted on K-Pop business executives, online
media admins, K-Pop event promoters, and fifteen
GOT7 fans.

Results reveal that GOT7 fans in Thailand follow
news and updates about the group via social media;
in particular, Youtube, Twitter, and Facebook Fanpage
as they can disseminate information and updates
quickly. Moreover, they are easy to access. Information
about GOT7 is shared in a form of text messages,
photos, and videos and is also shared among the fans
and the recording company. The contents on social
media are highly preferred among the fans as they
are nicely presented and updated real time. The fans
perceive that the social media news has credibility
and accuracy. In addition, GOT7 fans go through
the selection process. The attraction started even
before the group debut and was developed in to a
passion for the artists and their music. Furthermore,
GOT7 has a Thai member which increases the group’s
recognition; hence, escalating the group’s popularity.

GOT7 fans have also followed the group for

a long period of time on social media sites. They

receive information about activities, tour dates and
concerts, and updates about the artists themselves.
They often reunites to do activities together which
resulted in a strong online community. Therefore, a
shared passion has connected them and retained

them with the group.

Keywords
Retention / Fan Clubs /GOT7

Media Exposure / Social Media /
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