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Abstract

The objectives of this research were a
comparative study of consumer behaviors, opinions
towards food quality, service quality, restaurant

environment, price, and  satisfaction, and
determinants of satisfaction of Gen-X and Gen-Y
consumers eating out at Thai restaurants located
in Bangkok. Questionnaires were used to collect
data from 400 respondents who went to dine in
15 selected Thai restaurants; 200 samples from
Gen-X and 200 samples from Gen-Y.

The research found that most respondents
dined out one to three times a month, for their
dinner, in the restaurants based in department
stores near home, with an average check of 301-
600 baht, and with the information recommended
relatives, and

by friends, acquaintances. The

differences in their consumption behaviors were
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that Gen-X respondents had the main purpose in
getting together with their family members on
Saturday, while that of Gen-Y respondents were
friends and on Sunday.

Both Gen-X and Gen-Y respondents had
an opinion on food quality, service quality, and
restaurant environment at a good level, price at an
appropriate level, and satisfaction at a high level.
Price and service quality were the influenced
factors on satisfaction in both groups, but
consumption behavior did only for Gen-X

respondents.

Keyword: Consumption behavior / Thai food restaurants
/ Satisfaction / Gen-X / Gen-Y
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