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Abstract

The objective of this research was aimed to find the model of export marketing
strategies of Thai natural cosmetics to AEC. This research was the survey research by using the
in-depth interview the person who involved in the area of this research to develop the tools
which are the questionnaires that were tested and qualified for the validity and reliability. The
data was collected from 480 questionnaires of the firms that exporting Thai natural cosmetics to
AEC at least 3 years. The descriptive statistics used were frequencies, percentage, arithmetic
mean, standard deviation. The inferential statistics used to test the hypotheses were path analysis
and structural equation modeling (SEM). The results of this research found that the export
marketing strategies of Thai natural cosmetics to AEC consists of the firm characteristic, firm
resource, external environment, and export marketing strategy factors. Firms should pay close
attention to the export marketing strategy factors due to these factors had the highest impact to
the export performance, followed by firm resource, external environment, and firm characteristic
factors. Moreover, firm characteristic, firm resource, and external environment factors had both
direct effects and indirect effects on export performance of Thai natural cosmetic exporters that
exporting to AEC through export marketing strategies.

Keywords: Export Marketing Strategy, Export Performance, Firm Resources, The Asean
Economic Community, Natural cosmetics.
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