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Abstract

The objective of this research is to design, produce media, access the suitability and
satisfaction after using the media of the integration of Augmented Reality with Virtual Studio
Technique on Communication Wall for Personnel Public Relations (BC Model). The method is
analysis of relevant information or theory, including surveying the needs from the sample to create
the BC Model for Public Relations of Digital Media. That has been evaluated by the suitability of
the model by 5 experts and used as a model for media development of Personnel Relations with
Augmented Reality through the HP Reveal application with Virtual Studio Techniques, then create
animated media through 3D virtual scenes to make it more complete by the estimation of the 3
experts. Before evaluating satisfaction from a sample of 155 people. The research found that the
BC Model is a Digital Public Relations That has 4 important components Essentials in the process
(Bring), Fusion (Convergent), Integrating Augmented Reality Technology with Virtual Studio
Techniques on Communication Wall for Personnel Public Relations (Output) and Satisfaction
(Feedback). The highest average of evaluated by the suitability of the model is 4.68 (S.D. = 0.47).
The highest average of media quality evaluation is 4.61 (S.D. = 0.54), and the highest average of
satisfaction after using the media is 4.95 (S.D. = 0.22).

Keywords: Augmented Reality, Virtual Studio Technique, Communication Wall, Personnel Public

Relations
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