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Creation the Electronic Cloud Storage for Sound Media with Copyrights

of Television and Radio Broadcasting Technology Program
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Abstract

The research aimed to study of creation the electronic cloud storage for sound media
with copyrights using in Television and Radio Broadcasting Technology Program. The research
instrument composed of 1) Analyzing the process of creation the electronic cloud storage for
sound media with copyrights 2) Create the electronic cloud storage for sound media with
copyrights 3. Evaluating the performance after launching the electronic cloud storage and getting
feedback of storing the sound media with copyrights using in the study of Television and Radio
Technology Program in the cloud storage.

In conclusion, the result of Analyzing the process of create the electronic cloud storage
for sound media with copyrights have 5 process of Design thinking model consist of Empathiz ,
Define , Ideate , Prototype and Test. Researcher electronic cloud storage for sound media
created by SoundCloud and publish on website of Television and Radio Technology Program.
The evaluation from 3 experts was at the level of “high” (X = 2.78) and the evaluation of the

storage usage was at the level of “high” (X = 2.74)

Keywords: cloud storage, sound media, sound copyrights
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