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Abstract

This objectives of the study were to study aimed at study the wish image of the ASEAN
Association —Thailand, to surveying the needs and ways to develop the relations media package,
to develop and find the assessment of the relations media package, evaluating the perception,
and evaluating the satisfaction towards the developed the relations media package. The tools used
in this research were 1) the wish image assessment, 2) the need assessment and ways of developing
the relations media package, 3) the relations media package consist of printing media and new
media, 4) the content and media assessment from towards the relations media package, 5) the
perception assessment from towards the relations media package, and 6) the satisfaction
evaluation towards the relations media package. The samples used in study the wish image were
10 peoples who contact with ASEAN Association —Thailand, using the purposive sampling method
and the samples used in this study the needs, the perceptions and the satisfaction were 40 peoples
who is following fan page of ASEAN Association —Thailand, using the purposive sampling method.
The surveyed results revealed that the sample need the relations media package in the most level
(X=4.15, S.D = 0.62). The findings were found that the content quality evaluated by the experts
had been identified as very good level (X= 4.68, S.D = 0.24) and very good level in the media term
(X= 455, S.D = 0.50). When analyzing of evaluating perceptions from the samples, it was found
that the sample have perceptions in the very good level (X= 4.54, S.D = 0.51), and the satisfaction
evaluated was at the very good level (X=14.56,5.D = 0.51). In conclusion, the development of the
relations media package for promoting image of ASEAN Association-Thailand with Communication
image process had the great quality which could be used promoting image of ASEAN Association-

Thailand.

Keywords: Promoting image, Communication Image Process, ASEAN Association-Thailand
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