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Abstract

This research aimed 1) to analyze strength weaknesses opportunities and threats of clothing
industries in Thailand, and 2) to evaluate competitive ability and opportunities of clothing products for aging
groups in order to enhance SMEs in Thailand to ASEAN region. Mixed methods have been employed in this
quantitative research and the qualitative research. The research populations were 300 SMEs entrepreneur

managers in clothing businesses. Stratifies random sampling was employed in the quantitative research
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component; the majority of key informants were 30 persons of the managers in clothing businesses. Data
analysis and statistics used in this research were descriptive statistics. The content analysis was used in the
qualitative research. The research findings were; 1) The results from the analysis of strengths and
weaknesses, opportunities and threats of clothing industries were; the internal factor such as strength of
import/ producing factors and weaknesses in marketing strategies and relating support industries.
Meanwhile, the external factor such as demand factor seems positive but there is threat on import factor
such as manpower. (2)The groups of wholesalers and clothing retailers earn the highest evaluation scores of
competitive potentiality. The groups of designers owning their clothing brands earn highest demand (55%).
The clothing exports in ASEAN were from Vietnam, Malaysia, Indonesia, Singapore, and Laos respectively

earn the high evaluation scores of competitive potentiality.
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Ysznelng dusasnsaumsdiiiunmsisolunnd 1

dszmnsidnsnde HUIW132897309 SMEs gaannIsa/ fsadarlulsanalngsiuan 2,400
WS ﬂﬁjuﬁ'faamoﬁﬁnmﬁa HuSmy/ JilsznaumInsfia SMEs gamwnysa/ fsaFadh s1uam 300 aulagld
AT A RATII AR BENIINAN TR0 8 TELATE WaTinu (Krejcie, & Mogen, 1970 819f141u %‘ig@ﬁ
1anzna, 2549) fsraunnuiTasiu Jouaz 95 "l@i"ﬁ‘i’lu’mﬁ’sazi’mwi’lﬁ'unfjm: 300 18 wazldaBmaguaangng
Lmufugﬁ (Stratified random sampling) laputisaniuysznauns 3 ndw leu 1) filsznaun1s SMEs 1u1a
AN (IWHNUNINNIY 200 aw) 2) HUIzneunIs SMEs  IWIANA (AWINIIHIEIN9 50200 Aw)
3) #isznauns SMEs wralng) (Awknuannnin 200 aw) ua§ue2a:198819918 (Simple random
sampling) lanfwidadIud18t19 (Sampling proportion) anudas I il lddwiudaatnagisznaunis

SMEs am1aLan 1% 150 aw (Faduiasas 50) filiznaunms SMEs Iw1anand 1% 100 A% (Fasm
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ouar 37.5) uazdUsznaunns SMEs vwialng $1mau 50 au (Fasruiasaz 25) FINTIWIUTIIEU 300 A
lasiiununadayaszwitadauamsou w.a. 2559-N3N71A3 .4, 2559

3asiian39e Usznaudie

n939eB9dSam uTnteyadisunudufindayanisUszdudnoninanusuninly
mﬂmﬁmaaﬁqsﬁaLéﬂﬁﬂémi”u;jﬁgqu T(ﬂUlﬁiﬁ]é’ﬂ5\1Ln@ﬁawaoqﬁﬁﬁ@mwwmmsnslumswﬁmaog‘sﬁa
5 aw Usznaudls 1) Yasuringh 2) ﬂ%ﬁ?ﬂqﬂaaﬁ 3) q(ﬂmuﬂssuﬁtﬁmLﬁaaLLazaﬁuagu 4) ﬂaﬂq“ﬂfﬂ’]ﬁ@]a’m
WAZEAIWMIWLITY 5) wWlanameszilunishasiudanny sunsnudidis

m¥uiBeamnn Yszneudsuuusmsaigein swaudlidoyanan nguaz 30 aw aunsziia
"L@Tﬂfagaﬁﬁuﬁq mimmaauqmmwmauaéaaﬁaLLuuu"’uﬁﬂ;ﬁﬁi”ﬂ"l@i"ﬁ"nmsmmmwmﬁmma (Validity) V83
LLuuu”uﬁﬂNamimnaaummmu‘ﬁaLf‘fammaw”aﬁ"nmwaauuuﬁuﬁﬂﬁqﬁﬁ%mjméaﬁﬂ Fafnwifian 10C
ANNT1 0.66 $1WI% 60 T8 uaztasmufiiien 10C §ndn 0.66 S1wan 2 To LLa:"LﬁehLﬁumsﬂé"uﬂ;uf:am
audauuzivasmugandluundsadu 2 defle 1) nawstasiesazvassannmdutases 5 uaz
2) vademssusesanasgmiud I¥iAiuanasgu Thailand trust mark

adanlFlunsiansidoys dur
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wazazuuulszdudnonmanusanialumaudituasgsia

2) mnauanaqwﬁmiﬁwm%mwummsnsl,unﬁl,miaﬁ'm,a:‘[amamaa?mﬁuﬁraﬁwﬁw%”ugnﬁw
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a s |a 4 o A o a_ & o
LLNZN&’JL@]S’]:%L‘NI]SN’]W; Lﬁaﬁ?ﬂLL%’J‘Y]’]Gﬂ’]SW(VNu’]"ﬁ(ﬂﬂ’ﬂNN’]&I’]SQI%ﬂ’]SLL"DG"D%’Uadﬁdﬂi:ﬂaﬂﬂ’ﬁ‘giﬂﬁllﬁaﬁﬂ

NAN13IDY

aanii 1 Nan’rsai’nsmqmé’num:mmqiﬁanajmgaﬂ‘ﬁ‘luﬂi:mﬁlwﬂ

nzg'mﬁaﬂﬁagﬂs:naumn%’raﬁwaaﬂs:mﬁ"lmtl wudn saulngidwiwanie (Fouaz 50.2) 81y
3234 31-40 (Fasaz 38.1) nsdnwszaul3agnas (Fousy 35.5) lanldumiadudvasfians/ deesu
158N (Fauay 75.6) warduszaunmsainsvhaunnnnii 15 O (Faoaz 29.8)

Qma"ﬂwm:maagsﬁamaaﬂa;uﬁ’aamugﬂs:naumsgiﬁméaﬁﬁ wud dulngduungsindu

deanuuuiieduazduuTudasdiied (Fouag 34.0) T8990 laun naaLFafNANRFITE PENUULLANER
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A o

v o o a o e& o da a v . a a o 1y
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g o W e e X ode o 9 ve A -
309891 Aa Lrekgavhou dezinnvaswianmiizedfitadminsdulngldiagdvanlodnanzyd
(Favaz 53.9) lagdunursfaduuuursfaswaiin idrvasaudey (Fasar 69.0) nuaanzifoudinivwio
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Aawn 3 Namsﬂi:Lﬁuﬁ’nmmwmw;Jmminlummﬂoﬂ'maa’gsﬁa SMEs mjmﬁasﬁﬁw%’ugnﬁﬂ

EE/MGQW&!LﬁafJﬂ‘:T:ﬂv‘iJ SMEs 2a3tszinalnagninaandon
ﬂ’]iﬂﬁuﬁuﬁ’ﬂUﬂ”IWIﬂZJﬁﬂxLLu%S'JNluLL(r‘iaxiﬁ]ﬁ?ﬂl%ﬂ’]iﬂﬁnﬁuqﬁﬁ‘ﬂLgaﬁﬂ waealuil
esuiudn AZUWILAN 51 AL
ﬂ%ﬁ'ﬂqﬂmﬁr AZULWLAN 18 AT
aqmmmﬁmﬁml,ﬁm ATUWILAN 17 AZUUL
mautsTunsznagns ATUWILAN 30 AZULY
u‘[yuwnm%’gﬁiﬁmmﬁfum&u ATUUWLAYN 6 AZUUY
T ATUWILAN 122 AZUbh
nM3uans
AZUWUIDYAY 0-10 fenunwusaTudn
AZUBUIDLAS 11-30 fenunwugetudantnas
AZUWUIDUAY 31-70 feansanudsiwlunand
AZUBUIDLAS 71-90 Adnunwutsiudauinigs
AZUWUIDUAY 91-100 ddnunwutadungs

lasinaeinmatszdfiudnoniwlunisutstuvasgaia SMEs n:«jmﬁraﬁw iaplginaeinmasziduna
msﬁwLﬁumumﬂm\amiﬂnim"’u;jﬂi:n@unﬁ ﬁﬁﬁ'ﬂmmwﬁﬁ'ﬂﬂgj SMEs (ﬁﬁﬁnmmamgmiﬂm:nsmms
mm%ufimuﬁaymu NINFILFIUNILNBAT, 2555)

m;ﬂwamsﬂizl,ﬁuﬁ'ﬂUmwmmmmmlun'mmiafmaaﬁqsﬁaLﬁra&iﬁn&g'u SMEs ludszinalng

3.1 Namsﬂi:l,ﬁuﬁ'nmmwmaagsﬁaLgas{hﬁhu,unmuzﬂLmuﬁﬁmﬁmmmﬁ@m%aaanLmuLz’?yapi"']
WU nzg'ugsﬁﬁ]ﬁwﬁima:éﬁﬂﬁﬂLgaﬁﬁﬁﬂumuﬂsuﬁuﬁnﬂm‘wmmmmmmnniw”mmgsﬁagaﬁgmm
1938 5 duiadn (32818¢36) 724894 Ao n&iuaammm%aﬁma:wﬁm u,a:mg;uaanLLUULLa:ﬁmeﬁmaaﬁaLaa
(308 35) I@Una;uﬁaammuLm:ﬁumu@iﬁraﬁwaaﬁaLaaﬁﬂvﬁlﬁmqﬂm@i’gaﬁq@ (30882 55) ﬂ”@uamiagalu
a71971 2
@13197 2 LLﬁﬂGﬂxLLuuﬂi:Lﬁuﬁ’ﬂEm’]Wﬂ’!’]&]ﬁ’]m’]iﬂluﬂﬂiuﬂd’lﬁ&’ﬂadlg"‘iﬁmgaﬁﬂﬂo’]LLuﬂ@H&l;i‘]JLL‘]J‘U

a a & o
AInTIuMINAARIEaaNLULLRREN

31]Lmuﬁaniwmwamﬁaaammm%ﬁw

HaLAarn aanuul 2anUUULAY a9 ghdsuazan | mazsam

sdansilszdin ANEFITe Horuaz Auusueaag (AZUUW) dan (AZULW)

(AZUIB) WAR A21ag (Souaz) (AZULUW) (Fauaz)

(fawaz) (AZUL) (FDBRT) [(AZULW) (F0HRZ) (308a2)

aonuzdasuibigh 21.44 (42%) | 22.25 (44%) 2220 (44%) | 16.78(33%) | 21.86 (43%) | 20.92 (41%)
anuzaUaed 7.94 (44%) 8.44 (47%) 9.99(55%) 753 (42%) | 9.63(53%) | 8.71 (48%)
gammnasufAs e | 2.86(17%) 3.31 (19%) 1.93 (11%) 1.18 (7%) 3.38 (20%) | 2.53 (15%)
nagnimIaae 7.37 (25%) 7.50 (25%) 7.68 (26%) 6.38 (21%) | 7.83(26%) | 7.35 (25%)

MIERLARUIINNATY 47 (8%) 1.00 (17%) 53 (9%) 14 (2%) 1.75 (29%) 78 (13%)
EeTY 40.09 (33%) 42.50 (35%) 42.43 (35%) | 32.02(26%) | 44.44(36%) | 40.30 (33%)

' v

3.2 Namsﬂinﬁuﬁ'ﬂumwmaaﬁ;iﬁmﬁaﬁﬁfﬁ’]LLunmuﬂizmmﬁac&"ﬁﬁﬁ’mm;;|wmfw nﬁg’mqiﬁmﬁ'aﬁw

1Y 4

o a o Lo a_ & o ) )
maaaﬁﬂmuuﬂsmuﬂﬂUmwmmmm‘miummmmmaaﬁqsnmaammnﬂaw 5 duadsluszautunans

o & o > E R > SR SN VY > & o
(3088 44) Ja9a9uABLFaEN I (3988 38) LRAWNINUWWWIY (388 37) FRONIRIRIUHRIANE (30882 37) LRANN

U

7a¥9m (Fauaz 32) uaziFaruwtu (Fauaz 31) mudey @”@me“ﬁaga’lumﬁaﬁ 3
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M99 3 uaadsnzuunlszidudnanwanuaansalunsud e adqﬁﬁ‘ﬂLﬁﬂ mdusnaudssinniied

Uszanidasn
Horunn Léaﬂ”’ngﬂ \Harh \Ham \Horn \Harmh WA
watansdsudin [GEIN) 1N91% v ﬁgamq AW 109 (ATUUH)
(Fo8az) (AZLU) (AZLU) (AZLIA) (AZLU) (AZLU) (Gewnz)
(30882) (30882) (3088z) (30882) (30882)
an’\u:ﬂ:]ﬁ]ﬁ%ﬂ"\ 20.23 20.35 24.24 23.34 23.15 26.88 23.03
(40%) (40%) (48%) (46%) (45%) (53%) (45.16%)
amu:qﬂadﬁ 8.70 8.49 10.55 9.31 8.57 9.1 9.12
(48%) (47%) (59%) (52%) (48%) (51%) (50.69%)
gammnssuftisiles 207 2.36 3.00 2.89 3.73 4.36 3.07
Lm:aﬁum&u (12%) (14%) (18%) (17%) (22%) (26%) (18.04%)
naﬂqﬂﬁfIﬂidiﬁl’]d uae 6.97 7.18 8.76 8.00 9.08 11.50 8.58
FANNTUITY (23%) (24%) (29%) (27%) (30%) (38%) (28.61%)
MIARLAPUIINNATG 42 40 38 86 A7 1.61 69
(7%) (7%) (6%) (14%) (8%) (27%) (11.48%)
38.39 38.78 46.93 44.40 45.01 53.46 44.49
Hh (31%) (32%) (38%) (36%) (37%) (44%) (36.47%)

3.3 Namsﬂs:l,ﬁuﬁ"numwmaagsﬁﬂLﬁaﬁﬂﬁimunmuﬁs:mﬂﬁmaaﬂ WU ﬂ@uﬁﬁaaamﬁaﬁwﬁs:mﬂ
wanaLdon laun Uszinedgiiu alim r_ﬂﬁJ ﬁﬂ:LLuuﬂizLﬁuﬁ'ﬂmmWﬂmmﬂmsnlumst,miaﬂ'maan;sﬁﬁ]go
ﬁzg@ (Fowaz 42) 7098980 3 auauusn loun dsmmanafauazyszimaioawy (Fooas 39) Uszinadaalds

wazdsminadulafify (Sauaz 37) wazdsuine aul.and (Fauaz 36) mudial asusastayalua1ined 4

4 a 41 ee .o a_ & o o
A15199 4 LLﬁﬂdﬂ:LLuuﬂi:LM%ﬁvlﬂﬂﬂElﬂ’]Wﬂ’J’]llﬁ’]ll’]Sﬂluﬂ’]ﬂL’ﬂd”ﬂ%“ﬂ?N]qﬁﬂﬁ]LﬁaN'ﬁ]’]LL%ﬂ@ﬂﬂJﬂSzL‘ﬂﬁ

A & o
NRIDONLRDN

- -
iszinandsaanidann

@ B a a a 4
sl | fuwan | doewa| dowind | anade | faldd | AfUDus | Sulafido | uzlu | dszne | Bug

oo . "
EE2e (Azunw) | (Azunn) | (azuuw) | (@zuun | (Azuun | @zuun | @zuuw) | (ezuuw) | (@zuuw) | lne (zyﬂ‘u [2RLREEY
itk (Fapaz) | (Sewas) | (Goway) | (Sewaz) | (Seway) | Gowaz) | (Seuaz) | (Semaz) | (3Boaz) | (Azunw) [ awwim [(ASLUW)
lsziain Gownz) | alsy) (Fawaz)

(GRS
(30882)

sy 22.88 21.09 24.50 22.22 24.81 23.27 20.56 23.79 15.00 19.80 25.88 22.16

W (@45%) | (41%) | (48%) | (44%) | (49%) | (46%) | (40%) (47%) (9%) | 39%) | (51%) |(43.46%)

8N 10.12 10.28 10.75 9.33 10.05 9.67 8.38 9.69 10.00 8.21 10.37 9.71

E}ﬂmﬁ (56%) (57%) (60%) (52%) (56%) (54%) (47%) (54%) (56%) (46%) (58%) | (53.96%)

gammnI| 2.0 125 | 250 205 | 319 | 233 78 1.93 1.00 1.99 3.86 2.08
MAsdtas | (12%) | %) | (15%) | (12%) | (19%) | (14%) | (5%) (11%) ©%) | (12%) | @3%) |(12.23%)
IEELTCIT

nagns 777 | 662 8.36 800 | 875 | 900 | 678 8.71 700 | 682 | 1041 | 802

UATENW | (26%) | (22%) | @8%) | (27%) | (29%) | (30%) | (23%) (29%) @3%) | (@3%) | (35%) |(26.73%)
MUY

masdaun| .62 22 92 47 62 47 A1 57 .00 45 111 50
nnmasge | (10%) | @%) | (15%) | ©%) | (10%) | (8%) (2%) (10%) (0%) %) | (18%) | (8.41%)
4338 | 39.46 | 47.03 | 42.08 | 47.42 | 4473 | 36.60 44.69 33.00 | 37.26 | 51.63 | 4248
NN

(36%) (32%) (39%) (34%) (39%) (37%) (30%) (37%) (27%) (31%) (42%) | (34.82%)
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4NN 5 SBLN ﬁﬂumuﬁmﬁuﬁnﬂmwmmawm'm“luﬂ”ﬁwﬂw”wuaoq‘sﬁaLﬁasﬁmnﬁ'ﬂ”ﬂ 5 anuiadelu

szaulunas (Fouaz 46) sednsnnfengunidnuaanzidou 4,000,001 - 5,000,000 UM Hazuunisziiin

dnunanususaluntswedinluszaulunats (Sauaz 44) nauifiyuaanzidon 1,000,001 - 2,000,000

U (Fouag 34) wazngundnuaanzidon 2,000,001 - 3,000,000 U uaznguniinwansidou dndmia

LAY 1,000,000 UM (Fa8az 31) ausaL

a & o Y & oo da P
I@]Uﬁ;iﬂﬁ]Lﬁaﬂqﬁﬁuﬁlﬂlyﬂﬂ'ﬁ]'ﬁlﬂﬂquqﬂﬁ\iﬂLﬂ%ﬂ'ﬁ]ﬁ]Uﬂﬂﬂ:LL%%ﬂi:LN%ﬂﬂﬂﬂ’]Wq gdi‘z(ﬂ RIRLREN

e dadpiud nagninsaaa gamwnssuiisniesussaiuayu wazulononaigilinmseiuauu

ausau @T\nmmﬁj"ag‘aslumswﬁ 5

a

A19190 5 ﬂ:LLuuﬂs:Lﬁuwvl,@i”ﬁ’ﬂﬂmWﬂmummin‘lunﬁlﬂjdﬁ‘j’umaagiﬁaLﬁa dduunatudnuwInnu

aanzidan
wwIanzLien
TR AN - Wi
sadomslinan | Mnimsaniny 1,000,001- 2,000,001- 4,000,001- AN o
1,000,000 LN 2,000,000 | 3,000,00017N | 5,000,000 5,000,000
(ML) UIN (AZU) (PZUTbIb) VIN(AZUWY) | UIN(AZLWY) (@1:1,1,%1&)
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