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Abstract

The objective of this research was to study the service marketing mix factors and brand
equity of a home bakery project at Suan Dusit University affecting buying behavior of consumer’s at
a bakery in Bangkok Metropolis. The sample of this research consisted of four hundred consumers
who had purchased products at the Home bakery in a project at Suan Dusit University in Bangkok
Metropolis. A questionnaire was used as a tool for data collection. The results of the research were
as follows:

Most respondents were females, aged less than or equal to twenty years of age, with a
Bachelor's degree. They were mostly students and earning a monthly income of lower or equal to
10,000 baht. The respondents had opinions regarding the overall service marketing mix factors and
brand equity were at good levels. With regard to the frequency of buying bakery products an
average of three times per week and expenses per time, the average amount spent at the Home
bakery was 330.22 baht.

The respondents had differences in terms of age, education level, occupation and monthly
income demonstrated different behavior in term of buying bakery products at Home bakery in terms
of the frequency of buying per month and average expense per time with statistically significant
levels of 0.05.

The service marketing mix factors in terms of product, people, physical evidence and
process affected the buying behavior of consumer’s of the Home bakery, a project of Suan Dusit
University in Bangkok in terms of the frequency of buying bakery products, in which adjusted R’
was equal to 12.5 percent.

The service marketing mix factors in terms of categories of product, price, people, process
and physical evidence affected the buying behavior of consumers at the Home bakery project at
Suan Dusit University in Bangkok in terms of on average expense bakery, in which adjusted R2 was

equal to 13.4 percent.
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The overall brand equity of the home bakery was related to the buying behavior of
consumer’s at the Home bakery at Suan Dusit University in terms of the frequency of perchased
were a middle level, positively correlated and in the same direction. In terms of average expenses,

then was a low positive correlation in the same direction at statistically significant level of 0.01.

Keywords: Service marketing mix, Brand equity, Home bakery, Suan Dusit University, The buying

behavior of consumer at a bakery
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