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THE INFLUENCE OF PERCEIVED PRICE AND QUALITY VALUES
ON TRUST, SATISFACTION, WORD OF MOUTH AND REPURCHASE
OF THAI GLICO’S CONSUMERS IN BANGKOK
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Abstract

The objectives of this research is to develop a causal relationship model of influence of

perceived price and quality values on trust, satisfaction, word of mouth and repurchase of Thai
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Glico’s consumers. Variables in this research consisted of the following: perceived price and quality
values as the independent variables; satisfaction and trust as mediating variables; and word of
mouth and repurchase as dependent variables. The researchers used quantitative method which
involved empirical research. The instrument of research was a questionnaire used to collect data
from 406 Thai Glico’s consumers. The statistics used in data analysis were frequency, percentage,
mean, standard deviation and structural equation model analysis.

It was found that the model was consistent with the empirical data. It was also found that
1) Perceived price and quality values had a positive and direct influence on trust of Thai Glico’s
consumers. 2) Perceived price and quality values and consumer trust had a positive and direct
influence on satisfaction of Thai Glico’s consumers; 3) Consumer satisfaction had a positive and
direct influence on word of mouth of Thai Glico’'s consumers; and 4) Consumer satisfaction had a

positive and direct influence on repurchase of Thai Glico’s consumers.

Keywords: Perceived price value, Perceived quality value, Trust, Satisfaction, Word of mouth,

Repurchase
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4) fxzaunsdinsiSyaned Aaduiosas 63.79 5) Tondwwinawanite vivnianu deduias
a8z 51.72 uaz 6) Inuldiadudaidan 10,001-3 0,000 U Aatdusasas 41.30

= . a ' A o
A1TWN 1 LRAIAUDRREY LLﬂzﬁ'J%L‘]J&IdLU%NWﬂiﬁ’]%“ﬂadﬂ’JLLﬂi (n = 406)

aautls Aiady dflsaumnaigu wilaaunane
mITuameduTan (PVP) 3.67 61 IZAUF
MITLAmAEBABAN (PVQ) 3.87 54 IZAUF
anulinala (TRs) 3.82 51 AU
anuRanalavasdusina (SAT) 3.73 50 AU

nsuanda (WOM) 3.33 67 Teaulunas

mInaLandadn (RPC) 3.45 67 Teaulunas

Na3T 1 wuda naq'ué’aamdﬁmauLmuaaumuﬁmmLﬁu@iamﬁuﬁqmmﬁmﬁm
(PVvP) agluszaugs mstuiamdrdiunan (PVQ) agluszaugs anulingla (TRS) agluszaugs
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dAdpvinisiaTziesddszneuideudu wuin drdminasdusznounnasgiu
(Standardized factor loading) mummsﬁﬁﬁmumﬂmﬁa waazeudsdsinaledoadansinnein
89A1IzNaUNIAIFIN daus .50 eaulsudsudazeafien Average Variance Extracted (AVE) 3ud .50
wazenaMNABaEslnseaiIeauaas AL SIS (Construct Reliability: CR) Fasfienaaud .70 (Hair,
et al, 2010) waIINFINIIRaTaRIMALITaaanIINMTTARILLTLHS KamMTTaTERa MY

LAZMTAUATIER IR UTENAUITID U UUFAIAIATIIN 2

A197191 2 LRAIHANTIATIEAAANUNLY LAZHANIIATNEH AL TN ULTID I

Cronbach’s Construct
. Average Variance
A3 Alpha Reliability
Extracted (AVE)
Coefficient (CR)
n=40 n=406 n=406 n=406
mIuamendunan (PVP) .81 82 0.55 0.78
MISUFAMAUMUNN (PVQ) 86 83 0.60 0.86
anwlinga (TRs) 91 .90 0.57 0.89
anwiswalavasyuilne (SAT) 87 86 0.52 0.84
nIuand@a (WOM) 93 .89 0.66 0.89
mMInauanGagn (RPC) .87 .86 0.62 0.87
0.51 0.37 0.42 0.38 0. 49 0.43

TRS1 ‘ TRS2 H TRSS H TRS4 H TRS5 ‘ TRS6
07 08, 5: vl e WOM1 0.29
037 —» PVP1 % 0= 0\6"&/@;“1 01 .

N

029, T - o _ 0.36
0.39 PVP2 78 PVP } 0. —0
0.61 PVP3

0
0.41 PVQ1 . — 039
5 v : B .
PVQ2 0570

0.37

o 67,,
0.55 PVQ3 ) 0.46
95,
\“ ) .
PVQ4 0 o 5 ) RPC4 028
SATJ SAT2 SAT3 SAT4 SAT5

0.63 0.69 0.61 0.47 0.43
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0.05 (Hair et al., 2010)
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