MIEnsuIwInIidiuasunsilia 31 7 adufl 2 ningnaw - swian 2559

=)

Wﬁ\‘iﬂ’liﬂﬁ]ﬂ@]ﬁ]ﬂﬂ‘ﬂlﬁ% u,a‘vﬂ%waucj NNdNDNA

dansananladnnienasiisndsanalunanandan

q

Pasinnadigzlng
VIRAL MARKETING AND OTHER FACTORS INFLUENCING THAI
TOURISTS TRAVELLING DECISIONS IN ASEAN COUNTRIES

WsNAweg TUNH FWIAN §'§'q<ﬂm

Pramtip Chompucum1, Supada Sirikutta2

uUNAnLa

v @

m‘naﬁﬂ%‘uﬁﬁmmm%mﬂLwaﬂﬂmmwaamiuanmaaauvlaﬁ waztasndug
ﬁﬁﬁ‘ﬂ%wamamm@mula]mum:maammﬂs:malumgummumaauﬂﬁauﬁmmﬂﬂU
mjm‘i”aamoﬁelﬂumﬁﬁ'ﬂﬂ%f: fa sinvisaiienan lnsidanuaslasidunmsldvaadien
datimalunguandou nolu 2 Jdrewib Taglfuusaunudueissfalunisiiu
FILTIN HAMTIFBWLIN

ﬁfﬂ“{iamﬁmmﬂmﬁﬁmq g Traumsanen usseldadsuaneananng
mim”@ﬁusl,mﬁumdvlﬂviaaL“?']Im@i'mﬂizmﬂsluﬂa;ua%%ummﬂ@i’mﬁu N TWULANAINHI
s:mnmlumsﬁaaL‘ﬁmﬂs:mﬂlun@'umﬁnmmn@haﬁu FAULNA 818 FDTUNIN To'ld
AgRaLEan g waslszinnmsaunmanandnani Juszanmmsanlginsfienadnines

dulunsvisansidszinalunguanduunandraniu adsfibdagynaaia

mytuiTeyadszinalunguandowainwainisuandasanla auaaoanlal
UyzLnn Blog, Twitter LLaz Microblog, Social Networking, Media Sharing L&z Online
Forums ﬁmmé’ww”uﬁﬁ'umm”mﬁulaLﬁumavl,ﬂ‘viadL“?ilmmaﬂszmﬂsluﬂc\juawﬁﬂu
Tufienadoanu luszeud  sandenanlaiuszinn Blog Sanusunuiniuszaziian

o @

lumesnedszimalunguondon lufiaenaudoanu luszaud adnsfidbidny

Master of Business Administration (Marketing), Srinakharinwirot University, E-mail Address:
pramtip.c@gmail.com
: Associate Professor., Department of Business Administration, Faculty of Social Sciences,

Srinakharinwirot University, E-mail Address: supadasi@hotmail.com




MssnsuIwInfidiuasunsilia 31 7 adufl 2 ningnaw - Swinan 2559

LLiqgolwaamiﬁaaLﬁm MUIWUTITN IUDITUDE AU TNAUIAKLES WRE
ﬁwuﬁauqﬂﬂa ﬁwa@iams@”@ﬁu‘lﬁ]Lﬁumwiauﬁmemﬂizmﬂslumjumu’ﬁyu lasaunTn
asunelaTauas 20.7 @uduansual WRZAUEIULAAR fuadetszanmnsanlddnen
ﬂmdwzl,ﬂulumiviauﬁmﬂi:mﬂlumjumw’iw laganansnadunelasenas 2 adneli
wpdAYNIENa

paflsznavvasnias mwinMIviaafion laun §'\1ﬁ'ﬁa@@1a §98IMIDAMUEZAIN
@199 feswrwanuazaanlunniunis  iwn wazfanTIud19 9 dnadan1saaiula
Lawmavl,ﬂviadLﬁm@mﬂi:mﬁlunﬁiumﬁw laszunsnadune laseuay 18.8 aHn9dl
wpEAYNIENa

ﬂ%ﬁﬂaﬁuaguﬁuq fuLATgne wazanulasens duademsaaiuladunisly
ViaaLﬁmemﬂﬁzmﬂlumjumw‘?mumﬂu 2 Jananin lasaantneduelasasas 14.2
d’auéﬁuﬂﬁmsjmidal,a%umiﬁaaL“?immaa%’gma fnadoszuzinnlumaviendisaszng
lunguandou lasaansnadunleatasaz 1.6 adnalidannada

ardan:  nMIvadienandon nsaaanly avdlsznouveInAan WA et

WRINITUBNG DM batl LLsagalﬁJnﬂiYiaaLﬁma
Abstract

The objective of this research is to study viral Marketing and other factors
Influencing Thai tourists’s travelling decision in ASEAN Countries. The sample in this
research was Thai tourists who had an intention to travel to other ASEAN countries

within the next two years. Questionnaires were used as the instrument for data collection.

Thai tourists of different ages, marital status, education level, and average
income had different decisions to travel in ASEAN countries. Tourists of different
occupations had different travelling durations, while tourists of different gender, age,
marital status, average monthly income, occupation, and travelling type had different

estimated expenditure for travelling, with statistical significance.

Information awareness from viral marketing of online media such as blog,
Twitter, microblog, social networking, media sharing, and online forums had a low level
point the correlation to the decision to travel. Online blogs had a low level point the

correlation to travel duration with statistical significance.
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Travelling motivation in the aspects of culture, emotion, self-improvement, and
individual influenced the decision to travel in ASEAN countries by 20.7%. The aspects of
emotion and individual influenced the estimated expenditure on travel by 2% with

statistical significance.

The components of tourist products such as attraction, accessibility, amenity,
accommodation and activity influenced on the decision to travel by 18.8% with statistical

significance.

Other supporting factors in the aspects of economy and safety influenced the
decision to travel within the next two years by 14.2%. The aspect of government's

tourism promotion policy influenced travel duration by 1.6% with statistical significance.

Keywords: ASEAN’s Travelling, Decision, 5A, Viral marketing, Travelling motivation
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