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Abstract

The purpose of this research were to 1) study level of smartphone purchasing
decision 2) to compare the purchasing decision and 3) to analyze the influence of brand
equity for “Samsung” smartphone, on the purchasing decision of customers in Bangkok.
The population and sample of this study is consumer in Bangkok who bought and has
been used Samsung smartphones at least 6 months.

A sample random sampling method and the purposive sampling were used for
collecting the data of 180 samples. A Questionnaire was used as a tool for data
collection. Statistics method consisted of descriptive statistic (Percentage, Arithmetic
Mean, Standard Deviation) Independent - samples t-test, One way ANOVA and Multiple
Linear Regression Analysis were used for data analysis. Results of this research showed
that majority of Samsung smarts phone buyers are women (53.30 percent), aged
between 20 - 25. (38.70 percent), single (58.00 percent), graduated a Bachelors’ Degree
(77.40 percent), works in private companies (47.70 percent) and earn 10,001 - 20,000
Thai Baht (38.10 percent). The result of this hypothesis testing showed that age and
marital status of customers affected decision on purchasing Samsung phones in Bangkok
at 0.01 statistically significant level, while occupation and average monthly income
affected decision on purchasing Samsung phones in Bangkok at 0.05 statistically
significant level. Regression results indicated that brand perceived quality and brand
awareness affected customer's decision on purchasing Samsung phones in Bangkok at
0.01 statistically significant level. Moreover, estimated equation was able to explain the
62.4 percent overall change of pusrchasing decision for “Samsung” smartphone of

customers in Bangkok.

Key words: Smart phones, Brand equity, Purchase decision, Brand perceived quality,

Brand awareness
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