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FACTORS AFFECTING APARTMENT RENTAL BEHAVIORS OF
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Abstract

The objective of this research was to factors affecting apartment rental behaviors of consumers in
Phrakanong District, Bangkok, to determine the relationships between opinions toward maketing mix (product,
price, place, promotion, people, process, physical evidence) and apartment rental behaviors of consumers. Mixed
methodology was applied. The study sample consisted of consumers who rented an apartment in Phrakanong
District,Bangkok. For the quantitative method, questionnaites were gathered from 400 samples. Most consumers

were female, aged between 26 — 35 years old, holding education level bachelor's degree, having single status,
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working as private company employees, and earning monthly income between baht 10,001 — 20,000. The
consumers had a high level of opinion toward the price, place and people aspect of marketing mix. In term of
apartment rental behaviors of consumers, most of the consumers had the duration of apartment rental equal to or
less than one year. As for intention to live in an apartment, most of them intended to live in an apartment for
more than four years. Regarding recommendations for others to live in the same apartment building, the
consumers’ mean score was at a high level. The consumers who had different age, marital status, and
occupation had different apartment rental behaviors in terms of duration of rent of the current apartment. The
consumers who had different education level had different apartment rental behaviors in terms of duration of rent
of the current apartment and their intention to continue living in the same apartment. The consumers who had
different monthly income had different apartment rental behaviors in terms of their intention to continue living in
the same apartment and to return to the same apartment after they had to leave. The overall marketing mix was
related to apartment rental behaviors of consumers in terms of an intention to return to the same apartment after
having to leave and an intention to recommend other people to live in the same apartment building. Both study
variables had a high level of correlation, and the relationships were in the same direction. With regard to
qualitative data collected by means of in-depth interviews from 15 samples. The finding indicated that the
participants wanted the apartment buildings to realize more significance of the marketing promotion aspect of the

marketing mix.

Keywords: Apartment, Marketing mix, Rental behaviors
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