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FACTORS RELATING TO THE BUYING BEHAVIOR TOWARD USED
BRAND NAME LADIES' HANDBAGS OF FEMALE CONSUMERS

IN BANGKOK METROPOLIS
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Abstract

The research aims to study the demographics, marketing mix and the role of lifestyle relating to the
buying behavior toward used brand name ladies’ handbags of female consumers in Bangkok metropolis. Sample

size in the research is 216 ladies’ consumers used brand name ladies’ handbags in Bangkok metropolis.
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Questionnaire is the tool for data collection. Statistics for data analysis are percentage, mean and standard
deviation. Statistic for hypotheses testing is Chi-Square. Testing for the relationship with Cramer's V and Somer's
D. Research results are as follows, Most respondents are ladies aging between 26 and 32 years holding
Bachelor's degree or lower, working as private company employees, earning monthly income Baht 20,000 or
lower and having marital status as single/divorced/widow/separated. Opinions towards overall marketing mix at
the high levels. Opinions towards overall the role of lifestyle at the high levels.

Results of hypotheses testing at the 0.05 significant levels were as follows, Age, Career and
Average monthly income have related to the buying behavior toward used brand name ladies’ handbags in the
purchase of brand name group, purchase value, purchase place, purchase volume and payment methods. The
highest education level has related in the purchase of brand name group, purchase amount and purchase
volume. Marital status has related in the purchase of brand name group. Marketing mix in Product (Brands name)
has related to the buying behavior toward used brand name ladies’ handbags in the purchase of brand name
group, purchase value, and purchase volume. Product quality and Promotion have related in the purchase value
and the purchase volume. Product design has related in the purchase volume. Price and Distribution Channel
have not related in the purchase of brand name group, purchase value, purchase place, purchase volume and
payment methods. And the role of lifestyle in Interests and Opinions has related to the buying behavior toward
used brand name ladies’ handbags in the purchase of brand name group, purchase value and purchase volume.
The role of lifestyle in Activities has related in the purchase volume.

Keywords: Buying behavior, Used brand name ladies’ handbags, Female consumer
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