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Abstract

The objective of this research is to compare students’ satisfaction and brand equity toward
Bachelor's Degree in Business Administration Department between the Srinakharinwirot University campuses
at Prasarnmitr and Ongkharak. The quantitative technique was employed in this study and questionnaires
were used to collect the data. One hundred ninety-eight junior and senior students were interviewed in this
process.

The results of this research are as follows:

The majority of sample is female, juniors, finance and accounting majors, 21 years old, have a
monthly income ranging from THB 5,000 to THB 9,999 and a GPA between 3.01-3.50. Their parents are
businesspeople, married, and have a monthly income of over THB 40,000.

Student opinions of brand equity at Prasarnmitr campus are at a high level in all aspects. The
results showed that the student opinions on brand associations, leadership, brand awareness, perceived
quality, brand loyalty and sustainability are all at high levels, respectively. Student opinions of brand equity at
Ongkharak campus are also at high levels in all aspects. The results show that the student opinions on
brand associations, leadership, sustainability, brand awareness, brand loyalty and perceived quality are also
at high levels, respectively.

Student satisfaction toward the Business Administration Department on both campuses is at a
high level.

The results of hypotheses testing are as follows:

Brand equity on brand loyalty and perceived quality aspects are different between the Prasarnmitr
and Ongkharak campuses with a statistical significance at the 0.01 level. The mean scores at the
Prasarnmitr campus are higher than at the Ongkharak campus.

Brand equity on the sustainability aspect is different between the Prasarnmitr campus and the
Ongkharak campus at the statistical significance level of 0.01. The mean score on the Ongkharak campus is

higher than on the Prasarnmitr campus.

Keywords: Brand equity, Satisfaction, Business administration department
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