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Abstract

This study is a part of the research on Thai silk product industry development in Northeastern region.
The objective of this research is to study factors influencing purchasing behavior on Thai Silk and trend to buy
Thai Silk in the future. The researchers apply quantitative methodology in this study. On quantitative analysis, the
researcher includes 400 customers who buy Thai Silk in each two provinces (Roi Et and Khon-Khen). Therefore,
the total sample is 800 customers.

The results of hypotheses testing show that:

1) Factors influencing trend to buy Thai Silk product in the future at Roi Et province are emotional
motives, core benefit compared to other fabrics, perceived quality, respectively with statistical significance of 0.01
levels, whereas residence and personality on ruggedness aspect have affected trend to buy Thai Silk product in
the future with statistical significance of 0.05 levels, respectively. All these factors can explain trend to buy Thai
Silk product in the future at Roi Et province by 55.8 percent.

Factors influencing trend to buy Thai Silk product in the future at Khon Kaen province include
emotional motives, core benefit compared to other fabrics, expected product, value, and store identify,
respectively with statistical significance of 0.01 levels. All these factors can explain trend to buy Thai Silk product
in the future at Khon Kaen province by 65.1 percent.

2) Factors influencing purchasing behavior on amount of Thai Silk suit aspect in Roi Et province are
gender, personality on sincerity aspect, and value, respectively with statistical significance of 0.01 levels. These
factors can explain the dependent variable by 12.3 percent.

Factor influencing purchasing behavior on amount of Thai Silk suit aspect in Khon Kaen province is
emotional motives with statistical significance of 0.01 levels. It also can explain the dependent variable by 9.5
percent.

3) Purchasing behavior on amount of Thai Silk suit and amount of money aspects have low positively

relationship with trend to buy Thai Silk product in the future at Roi Et province at statistical significance of 0.01

and 0.05 levels, respectively.
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Purchasing behavior on frequency to wear Thai Silk product and amount of Thai Silk suit aspects have
low positively relationship with trend to buy Thai Silk product in the future at Khon Kaen province at statistical

significance of 0.01 levels.

Keywords: Industry development, Thai silk product, Northeastern region
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