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MARKETING STRATEGY DEVELOPMENT
FOR HYGIENE EGG BUSINESS
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Abstract

This research aims to study demographic characteristics, opinions toward
marketing mix, consumers’ lifestyle which has affected on hygiene egg consumer
behavior as well as primary data about the use of hygiene egg in businesses and
marketing strategy development for hygiene egg business. The sample used in
quantitative research is 400 consumers in Bangkok who have purchased and
consumed hygiene egg by questionnaires as the tool and statistical techniques are
utilized to analyze the data such as percentage, mean score, standard deviation,

chi-square and in qualitative research, sample is 8 enterprises in Bangkok



MynsuimIniaiueiunsilia 31 5 atdufl 2 ningnan - swaay 2557

Metropolitan Area that used hygiene egg as restaurant and bakery shop by structure
in-depth interview and analyzed data by content analysis.

The results are revealed as follows:

Most of the respondents are female, age between 20-29 years old, holding
lower or equal to bachelor degree, having monthly income less than or equal to
20,000 baht. Most of the respondents' opinion toward the important of overall product,
price, place and promotion at high level. And most of the respondents have
consumers’ lifestyle including activity in term of food consumption every meal at high
level, interest in term of attention family’s healthy at high level and opinion in term of
the older people need to pay higher attention on their health care at high level.

Restaurant and bakery shop businesses have slight differences in term of
hygiene egg usage. Furthermore in the future, both of businesses would be still using
hygiene egg as raw materials/ingredients in their businesses.

The results of hypothesis testing are as follows:

Age has affected on hygiene egg consumer behavior in terms of hygiene egg
purchasing place, the brand name of hygiene egg, the influential person for hygiene
egg purchasing decision, the reason for hygiene egg consumption and the benefit
from hygiene egg consumption at statistically significant level of 0.05. In addition,
monthly income has affected on hygiene egg consumer behavior in term of hygiene
egg purchasing place at statistically significant level of 0.05. Price has correlate with
hygiene egg consumer behavior in terms of the reason for hygiene egg consumption
at low level at statistically significant level of 0.05. And place has correlate with
hygiene egg consumer behavior in terms of hygiene egg purchasing place at low level
at statistically significant level of 0.05. Consumers’ lifestyle in term of activity has
correlate with hygiene egg consumer behavior in terms of hygiene egg purchasing
place and the brand name of hygiene egg at low level at statistically significant level
of 0.05. Interest has correlate with hygiene egg consumer behavior in terms of
hygiene egg purchasing place, the brand name of hygiene egg and the influential
person for hygiene egg purchasing decision at low level at statistically significant level
of 0.05. And opinion has correlate with hygiene egg consumer behavior in terms of
hygiene egg purchasing place, the brand name of hygiene egg and the reason for

hygiene egg consumption at low level at statistically significant level of 0.05.

Keywords: Hygiene egg, Marketing mix, Lifestyle, Consumer behavior
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