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Abstract

This article relates to the role of Green Meetings Promotion in Thailand. The
objectives of this study are; to study the Thailand Green Meeting’s policy, to analyze the
promotion of Thailand Green Meetings and to have and inclination about the ways to
promote Thailand Green Meetings. The promotion was analyzed and divided as
marketing mix or 4Ps (Product, Price, Place and Promotion). The results of the study has

showed that the policy which the government and public have collaborated to push on
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the Thailand Green Meeting has consisted of advertisement, personal selling, promotion,
publicity and public relation and direct marketing. Green Meetings are the project which
Thailand Exhibition and Convention Bureau had provided for promote by use the
methods of advertisement and publicity and public relation. However, the only one factor
which affected to MICE Industry was the people awareness about how to appreciate the
value of natural resource therefore any industry promotion projects should be considered

to keep environment, social, world and tourism sustainable.

Keywords: Promotion, Green Meetings
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