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Abstract

The purpose of this research is to study factors affecting “GREYHOUND” Brand
Loyalty of Consumers in Bangkok Metropolis and surrey demographic characteristics,
brand perception, brand image, intention to buy brand equity and brand loyalty on
“GREYHOUND” The samples was used or buy “GREYHOUND” products amount 400
people

The results of this research showed that. The samples of consumers are female;
aged between 21 to 30 years old; being single; had a bachelor’'s degree; earned monthly
income between 10,001 — 20,000 Baht. The samples had moderate level of brand
awareness in “GREYHOUND” and had highest level of brand awareness in Greyhound
as a fashion product. The samples of consumers have good opinions toward overall
“GREYHOUND” brand image. The samples of consumers has moderate level of opinion
toward intention to buy brand value and brand loyalty of “GREYHOUND” The samples of
consumers with different demographical characteristics including age, gender, and
monthly income had different "GREYHOUND" brand loyalty. The samples of consumers’
brand awareness of “GREYHOUND” had positive moderate relationship with brand
loyalty in “GREYHOUND” at statistically significant level of 0.01 levels. The samples of
consumers’ brand image of “GREYHOUND” had positive moderate relationship with
brand loyalty in “GREYHOUND”. The samples of consumers’ purchase intention of
“GREYHOUND” had positive moderate relationship with brand loyalty in “GREYHOUND”
and the samples of consumers’ brand equity of “GREYHOUND” had positive moderate

relationship with brand loyalty in “GREYHOUND”.

Keywords: Brand loyalty, Purchase intention, Brand awareness, Brand image,

Brand equity
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