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BRAND EQUITY, SATISFACTION TOWARD MARKETING MIX AND
BUYING BEHAVIOR AFFECTING CONSUMER BUYING BEHAVIOR
TREND ON SINGHA BEER IN BANGKOK METROPLIS
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Abstract

This research aims to study brand equity and satisfaction toward marketing mix
affecting trend of buying behavior on Singha Beer product and to study the relationship
between buying behavior on Singha Beer product and future buying behavior trend.
Sample size of this research is 400 consumers aged 20 years and over, buying and
drinking Singha Beer. Questionnaire is the tool for data collection. Statistics for data
analysis are frequency, percentage, mean, and standard deviation. Statistics for
hypotheses testing are t-test, one way analysis of variance, multiple regression analysis,
and Pearson product moment correlation coefficient.

The results are as follows: Most consumers are female, aged between 20 and
27 years old, holding the Bachelor's degree, working as private company employees,
earning monthly income over Baht 30,000, and Buddists. Consumers have opinions
toward overall brand equity on Singha Beer product, brand awareness, quality
perception, and brand association at the high levels. Opinions toward brand loyalty are at
the moderate levels.Satisfaction toward marketing mix of Singha Beer product in overall
and each aspect at the high levels.

Brand equity in catetogary of brand awareness, brand association, and brand
loyalty are able to predict future buying trend of Singha Beer product at the percentage
of 34.4. Brand equity in catetogary of brand association and brand loyalty are able to
predict trend of recommending others to buy Singha Beer product for the percentage at
37.3. Brand equity in catetogary of brand awareness, brand association, and brand

loyalty are able to predict buying trend of Singha Beer product with continuity at the
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percentage of 34.8. Consumers’ satisfaction toward marketing mix in category of product
and price is able to predict future buying trend of Singha Beer product at the percentage
of 33.3. Consumers’ satisfaction toward marketing mix in category of product and price is
able to predict trend of recommending others to buy Singha Beer product at the
percentage of 34.4. Consumers’ satisfaction toward marketing mix in category of product
and price is able to predict buying trend of Singha Beer product with continuity at the
percentage of 35.4 and buying behavior on Singha Beer product is low positively related

to buying trend on Singha Beer product with statistical significance of 0.05 level.

Keywords: Brand equity, Satisfaction, Buying behavior, Buying Behavior Trend
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