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Abstract

The research aims to study factors affecting E-commerce using behavior of
Internet users. The study includes demographic data, expectation towards website
components, attitude toward E-commerce components, and motivation on E-commerce
using. The sample size in this research is 400 buyers purchasing products through
internet orders. A questionnaire is the tool for data collection.

Most internet users are female, aged not over 20 years old, holding an
educational level of lower than Bachelor's degree, student, earning average monthly
income not over 15,000 Baht and residing in Bangkok. Results of hypotheses testing with
statistical significance of 0.05 and 0.01 levels are as follows:

1. Internet users with different age influence using behavior on E-commerce in
category of internet accessing frequency and order quantity differently.

2. Internet users with different career and average monthly income influence
using behavior on E-commerce in category of internet accessing frequency differently.

3. Attitude toward E-commerce components is able to predict using behavior on
E-commerce of internet users in category of internet accessing frequency.

4. Motivation on using E-commerce in the rationale aspect is low positively
related to using behavior on E-commerce in category of internet accessing frequency and
order quantity.

5. Using behavior on E-commerce of internet users in terms of internet
accessing frequency is low positively related to future using trend on E-commerce in

product ordering via E-commerce.

Keywords: E-Commerce, Internet Users, Behavior on E-Commerce
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