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Abstract

The purpose of this research is to study the Influences of demographic factors and
Korean artists as a referent group on buying behavior toward cosmetics of consumers in
Bangkok Metropolis. The samples are 400 consumers. The tool used for collecting data is a
questionnaire. Data were analyzed by statistical techniques including percentage, mean,
standard deviation, and Chi-Square, Cramer’s V, Somers’ D .

The results of this research were concluded as follows;

Most of respondents are female, aged between 31-40 years old, employed in private
companies, having average monthly income of 10,001 -20,000 Baht.

Most of respondents rated Korean artists as having a reputation in work success and
physical personality at high level whereas the ethical personality is at moderate level.

Most of respondents were exposed to advertisement on television at high level,
followed by Magazine, Newspaper and Billboard at moderate level, whereas radio at low level.

The buying behavior in the past 3 months can be concluded as purchased once per
month, spended approximately 1000 Baht per time at cosmetics counters in department stores,
and facial care was the product of most purchased.

Results of hypotheses tests at the statistical significance level of .05 are as follows:

1. The purchase in terms of frequency of purchase per month have relationships with
gender and frequency of the advertising exposure.

2. The purchase in terms of average amount of expense per time have relationships
with average monthly income and frequency of the advertising exposure.

3. The purchase in terms of place have relationships with gender, reputation in work
success and frequency of the advertising exposure.

4. The purchase in terms of product type has relationship with gender
Keywords: Demographic factors, Korean artists, Buying behavior
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