'a'lsmiu%miqiﬁaﬂ’%fuﬂ’%umﬂm 9 3 21000 2 W8 - N8 2555

TS aN 19 HHA AN TLAZIIA A AN NANNREAUNY ANIINNITLA
inuaawla DotA All Stars 2a9fu3lnalwianjamnaniuas
PRODUCT AND PRICING FACTORS RELATING TO CUSTOMER BEHAVIOR
FOR “DotA All Stars” ONLINE GAME IN BANGKOK METROPOLIS

a o ail
WA UAURUTIT
v & a 2
winy naas
Q 1
neaaga

- . A = & o o A o ¢ Aa o« o ¢
mylapeRidanuginanoiadnsUatondunian maiuaz NI uaunus

Qs a 1 voal ‘é W a
Auwn@nsunmaswnuaanlai Dota All Stars vasgu3lnalwaanyanwaniuas Saaudidase
Usznauldean 3 dauds ldun ansuzduyanazasfuilne dadudunianmed uazdadbeu
e audsana laud wadnssumsiawnuaanla Dota Al Stars enldanelumsiawnudanss
wazdwaumluslumuawinudanss ngudradnfldlunsidvaisi fa diasdunuaaulad
DotA Al Stars lwwangamwamiuas $1uan 400 A lasltuuurauaudunIasdalunmsiy

a

@ aad & A 4 9 . A oA a &
"llaga ﬁﬂ(ﬂ'ﬂlﬂuﬂqijlaﬂiqi A AAUD IDYURS ANLRNEY LLﬂzﬂ']LUUGL]Jqu(ﬂEE']u NIILAITA

o o

AMULANANILTRDATLATIZRANT FAAILATIER ANUBUTUTIRRULNIAET UasRDGTUNY

Ao

v o A 6o a 6o & a [
FRRUNWUDLUULNIINY I(ﬂ Hl’ﬁiﬂiLLﬂi&lﬂa&lW'JL@aiﬁ'lLiﬁ]EﬂIuﬂ']T)Lﬂi’l:ﬁ

NRINNANTIFENWLIN

o

duilnadiulwngiduineans fangszning 20-24 9 Sszdunisfinsgega szau

U
A A A

YSynne3 Jonawiduninauusenianou ﬁsmvlﬁmﬁmimﬁauagjizij 20,000 — 24,999 1N
Lm:ﬁﬁmumwia@mﬂﬁq@
A & AdAa. Yoo o A o & e '
AmMNAaiunddatlatumuniaA i vadinyaanlall DotA All Stars Immauagiu
U an T uTuMUNLIN ANNAALRKENY Software UaILNNBAU LAY FIUNNTONKUL
ANBUSMNILEULAN @1WNNT Update LN @‘ﬁumwwa:mnlumiﬁamimaangLﬁiumsJayflm:é'uﬁ
anudaiuniidadatbdunaveinuaanla DotA Al Stars lansanatluszaud
WaNANTIM T UINIFIUNLIT AINAALRUAIUWINIANYEY Software LN DB LA a%ﬂm:@?’uﬁua:

dualdirslunsduauidninyaan et DotA All Stars aQIm:@Tvﬁmn

'
a '

mmﬁlumna’umugaﬁqﬂwhﬁu 12 asdsiaLian mmﬁlumimummﬁmq@Lmﬁ'ﬁ.l

8 ATIGaLfan AafasuaIn LAl IIERNNYTEI 10 ATIdaLAan

A

ﬁﬂ“ﬁ"ﬁhﬂlumil,ﬁiumugdﬁqmmﬁ'u 60 UIMGBATI @iﬂl“ﬁi}'miuﬂ'm&iumm‘imq@
WinNU 30 UINdanTd Anaduvadan e lunTaunNNAY 38.18 UINdanTd
i ludlumaduinugefigarinny 3 Falusdanis Swandaluslunsaduiny

dngainny 2 FINIG0ATI ANRRLVDITIWINT NI IUNITLEULNNLYINNY 2.20 T2 la9AanTI

1 a o ~ a o a o a a
FIVIITINIARA ARNFATUINITININAILUTA Nﬂﬁ’)ﬂﬂ’]ﬂﬂﬂ%uﬂ‘i%‘ﬂi’ﬂiﬂl

2 a a a o a o a a
saamamwmsﬂ‘, ﬂ’]ﬂ'J“]j’llJiVi’]i‘lqﬁﬂ‘ﬂ AUSRIAUAIFAS N%W’Jﬂﬂ’lﬂﬂﬂ%%ﬂi%‘ﬂi’ﬂi(ﬂl



'nsmm%miqiﬁaﬂ’%fuﬂ’%umﬂm 9 3 21000 2 W8 - NBELW 2555

NOANTIUNILEWLNNTIIET 20.01 — 24.00 . wastEwNUATIN %aﬁmmghm‘m’u
LﬁammagmamuT,Qm"l@T%’uSw%walunwsLﬁuLnuannLﬁau

NANINARBURNNAZIU WU

1. ANBUEIUYAAS UIznauein Lwd a1y 213w szaumMIANIgIga eldiaie

' A

GaLfiat LATEDIWATNANTRLANGINY AngAnssunTiauinuaawlak Dota All  Stars 289

o

duslnaluanyunwumuasuandanulunnediu atafiindAnIaiafiszey 0.01

2. daspdundanmilagyin Sanudunninunwganssumsswnuaswlail Dota Al
Stars ﬁmmwﬁlumﬂdum@iaLﬁauﬂuaa;ju'%‘[nﬂlumngamwwmm luianiadeann
Tuszeuen atnsfitudanymiadiafszay 0.01

3. dasueuninnmailassn danudunusiunginssumasauinusawlail Dota Al
Stars ﬁwuml"ﬁﬁimluﬂfmdmnmaﬂﬁfg\maa;ju%‘[nalumm;amwumum lufaniaidoani
luszdugeatheiibimymeafianszdu 0.01

4. dasadnundanmeilagsindenudunutiungdnssuniaawinusawlail Dota Al
Stars @Tﬂuﬁwmufﬂuﬂumsmummaapju'%‘[nﬂslumngamwumum lufianiai@oani
luszdugeatheiibimymeafianszdu 0.01

o

AdA  UIunaenunian iiazInen 1nuaanlail DotA All Stars

3

Abstract

The objective of this research is to study product and pricing factors relating to
customer behavior for “DotA All Stars” online game in Bangkok metropolis. There are three
main independent variables which are the personal characteristics of consumers, the product
factors and the pricing factors. While, the dependent variable is customer behaviors for “DotA
All Stars” game online. The customer behavior in this research composes of three variables
which are the frequency of playing, the cost of playing and the playing period per time.

The samples in this research are the players of “DotA All Stars” online game in
Bangkok metropolis. They are 400 observations. The questionnaire is employed to gather
Information from a representative sample of target population. The statistical methods in this
research are frequency, percentage, mean and standard deviation. The analysis method to
differentiate between two or more variables was Independent sample t-test and one-way
analysis of variance. The statistical methods to analyzing the relationship between two variables
were Pearson product moment correlation coefficient. These statistical methods are analyzed by
using computer program.

The result of the personal characteristics shows that the majority of respondents in
this research are male, most of them are the business officer with bachelor's degree whose
from ages are between 20 — 24 year old, having an income level between Baht 20,000 — 24,999
and most of them are single.

The opinion of most of respondents about product factors of “DotA All Stars” online
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game in terms of the game software, game design, the recentness and the communication
convenience are all in the good levels.

For the pricing factors, most of respondents have the good opinion levels in terms of
software prices and very good opinion level in terms of online game member expense.

The respondents have the highest frequency of playing game at 12 times per month,
the lowest frequency at 8 times per month. The average frequency is around 10 times per
month.

For the cost of playing per time, the respondents have the highest cost around Baht
60 and the lowest cost around Baht 30. The average cost of playing per time is around Baht
38.18.

The respondents have the highest playing period per time equal to 3 hours, while the
lowest playing period is 2 hours. The average playing period per time is around 2.20 hours.

Most of the respondents play game because of their friends. They usually play game
at home around 8.01 — 12.00 pm. for their entertainment.

The results of hypotheses testing are as follows:

1. Consumers with different personal characteristics in terms of gender, age,
occupation, average income, education level and marital status have the different customer
behavior for “DotA All Stars” online game in Bangkok metropolis at the statistical significant
levels of 0.01

2. Product factors have relationship with customer behavior for “DotA All Stars”
online game in Bangkok metropolis in terms of the frequency of playing in the same direction at
the low level at the statistical significant level of 0.01.

3. Product factors have relationship with customer behavior for “DotA All Stars”
online game in Bangkok metropolis in terms of the cost of playing in the same direction at the
high level at the statistical significant level of 0.01.

4. Product factors have relationship with customer behavior for “DotA All Stars”
online game in Bangkok metropolis in terms of the playing period per time in the same direction

at the high level at the statistical significant level of 0.01.
Keywords: Product and pricing factors, Online game, Dota All Stars
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GRAWIININUULAZHRI NMINTTFNAINED
ff;mT Hedad uazasaed WINaAIWIID (2530, . 28) nanin wnﬁnﬁugﬁinﬂ
o s 44 ) o o 9 vd a o
winafls minszhaasyanalayananiefiiiedalasasnumadamlilaun uaznslidedudd

o v

wazuInmInsiwainemiuis nszuaunsdeduladsfagiawudy wandufaddulunsmnuald
LAANINIZHNAINET?
Engle, & Miniard (89fi9lu qnny 183301, 2544, . 6) nanad1 wadnsswgduilaa
o 1 § { v Qs Qs 3 d a)l Qs 1 v
nnefie MInsevhene g Minerdaslasassnumaam i ldangsnisuslne uaznsavaneldwas
A a a & o a {la & & o o o \ ”
FIFUAILATUINNT FINNINTTLIWMTAARW AN AT UNI A UBATHAINITNTLYINAINE1IAI Y
Schiffman, Leon G., & Kanuk, Leaslie Lazar (1994, p. 7) Na17170 L‘ﬂquﬁﬂﬁ&l‘ﬁy‘ﬂﬂa
YINMNIAURT (Searching) M13Wa (Purchasing) NILT (Using) nsUszifiuka (Evaluating) Was
M3l491e (Disposing) TaRueuazuSNIiNanaUa1EIANNFRINT
mﬁmﬁzﬁwqﬁmm%uﬁnﬂ (Analyzing consumer behavior) (A32550h L&33a1, 2546,
. 193) Lﬁumsﬁumw?a’i'ﬁ'ﬂLﬁmﬁ'quaﬂﬁumssﬁaLm:mﬂ%‘naagﬁinﬂ nanduyena
nau nieaddns iWalinmuiiansmzanudasmuazwgdnisuni@e msld madenuing
a A & ° Yo a = o A o ' XY °
WA maﬂs:anmimmzmhEuﬂmwawa‘[ﬁ] faaun ldaztieliinnisaaazInisninnua
& . A = v A o
NAYNENINIAAIG  (Market strategies) fianunnaauauasanuianalavasfuilnale
DUNNANZRY
Im@awqﬁﬂﬁwg‘?ﬂﬂnﬂ (Schiffman, & Kanuk, 2000, p. 7) Lﬂuﬂ’]iﬁﬂﬁ’]ﬁdm@mdlﬁ]ﬁﬁ’]
v a o a & A o & A A o A a a Y . A o v a
Wifamdaduladenianmet lasfaaduduainnsfiifiafanazgu  (Stimulus) Avildifia
o a o v R A o a A . o
AMuEaINT dnszgurinuanluanuiiniinfavai@a (Buyer's black box) Lisuiadaunsad
A o a o ' o 2 ' o v a A o '
TagnAaniaganslimunnamanziuld anuiFniinfavasdderldiuaninaanansmeisg
9/‘&/ A& o 1 9/‘&/ ' =1 o a ‘;( Wlﬂq,
v09i%a  FovztildgnsnauauasvadiTa (Buyers response) wianisaadulaevasyde
.. A o X . da @ . v a @
(Buyer's purchase decision) ?g(ﬂLiwumaﬂumauagﬂaomz@;u (Stimulus) Iiiaanudains
faw udihliiiansnauauad (Response) aanuluiaaiidsanalsonin S-R Theory lawd
NULBLAUBING B AN
a @ . a @ a & ' . .

1. &Inszgu (Stimulus) Finszduaraindmatannnieluineme (Inside stimulus)
wazfanIzduannniouwen (Outside stimulus) ihalwruTlnaifiaaudasmnianu fanszdu
A v a & a o . . A P A o a A
nmﬂLﬂum@lgalﬁﬂmn@msmaum (Buying motive) émmagalﬂwnamum@Namammmﬂm
(@13ual) Al Usznausms 2 §ude

1.1 §INdUNI9NIaaa  (Marketing  stimulus) 1luisnszduntinnsaaia

o o val a v A A @ o .
saNInMILgULazdasIalilitn duFinduiliisidasiudiudszaunianmiaaa (Marketing
mix) Usznaudis @uNAAAMS  (Product) @1%I1AN  (Price) GNUTBINIINITIAINRING

(Distribution 738 Place) AWM IFILFINNTANG (Promotion)
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1.2 ﬁlam:@juéiuﬂ (Other  stimulus) Lﬂuﬁam:@jumwﬁaamigﬁinﬂﬁagJJ'
MUUBNBIANNT %w%ﬁwmuqﬂaﬂﬁ léun taswgia (Economic) nalulad (Technological)
ﬂg‘vﬁmmmzmﬂﬁad (Low and political) TAIUTIIN (Cultural)

2. ﬂdaa@hﬁammjﬁﬂﬁﬂﬁmaa;ﬁa (Buyer's black box) mwﬁ”ﬁnﬁnﬁmaaﬂ%a
wisulglaunaaddn (Black box) E'fiatg]”waw'%a;jmy"l&immsnmm"l,ﬁ FIFDINL L UAURAN
mmjﬁnﬁnﬁmaa;ﬁa @mufﬁﬂﬁnﬁmao;ﬁﬂﬁ%ﬁw%wamnﬁnwmwao;ﬁa WATNTZLIBANT
ﬁ'@ﬁulamaagﬁﬁa

3. ﬂﬂsmauauawaagﬁﬁa (Buyer's response) %%amsﬁﬂﬁuh%amaaﬂuﬁnw%apﬁa
(Buyer's purchase decisions)

ﬂaﬁ'ﬂmsmanuazﬂaﬁ'ﬂmﬂ‘luﬁﬁaﬂ%wadawqanﬁué’n'%fnﬂ

Yasunelu (Uesuduiaingn) ﬁﬁ‘é‘w%wa@iawqammgﬁim (Internal factors

(Psychological) influencing consumer behavior) 1238 uIN TN (Psychological factor) 1

ﬂ'«nfﬁ'ﬂﬁLﬁmiaoﬁ'ummfﬁﬂﬁnﬁmaaQﬁimlumﬂﬁaﬂ%aﬁuﬁwaoa.qlﬂﬂmzvlﬁ'?ué‘w%wamﬂ
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AAda

Uasusuiaineg %\ﬁadnﬂuﬂ‘%ﬁ'ymﬂluﬁaQ"U%Inﬂﬂﬁawﬁwa@iawqﬁmmmisﬁaua:mﬂf
fus Uasumeludsznavsae (1) m3sla (2) m3sug (3) maFoui @) anudetie (5) iAuad
(6) UARNAW (7) UIAATBIAKLE
AaA o a Qo
ADANLWBWNIIIVG

ﬂszmmna;mﬁazmﬁsl,“ﬁ‘lumﬁa“ﬂﬂ%of: fa pjﬁmmﬁiumwaau‘laﬁ DotA All Stars
luw@mgamwumum Wasanlainmudimandszmnsfiutinen ﬁa’lﬁ%mimmummﬂgm
n = 27 4E° (faen MAwdlyan, 2545, w. 26) fszauauidatu 95% levinny 385 an uas
WiuAagn 15 aaagne s’;mﬁﬁvuﬁ‘humnﬁjué"saai’mﬁa 400 @784 Lmﬂ“ﬁ’“ﬁﬂﬁﬁ@ﬂmjmﬁmﬂ’m
lay MIgunguaratnauuudng (Simple random sampling) T,@mﬁanﬁn‘mQﬁuﬂ"ﬁu?mﬁmmu
luaniunnuniuas Faivavue 50 wa lagnssusannduan 5 1wa Aa U1aun Guuad
MANIZLI U9% uaztnuin ﬂﬂﬂfuﬁ’m’]iﬁ;&l@haiJ"IGLL‘LI‘]_IIﬂ’Jﬁ’l (Quota sampling) lagA&I%
mjm“’aathw"wmu 80 A GaLlUG mmfuﬁwmsziumjm"’qaﬂ'nuummzm (Purposive sampling)
I(ﬂﬂﬁiuﬂﬁjum“'ﬁaﬂ'nmﬁwmﬂuﬁayj’lnﬁu‘%nmwﬁwma"’ﬂmwia:wm udr39inIgudnadng
LUUEZAIN (Convenience sampling) LﬁaLﬁm'gmawﬁagalﬁ"l,ﬁmumm‘ﬁmuﬁﬁaaﬂﬁ

wiasdlafilFlumsdse ;ﬁa”m’lfﬁuuuaaumu%am.im,flu 4§ A

1, ﬁwmuLﬁ'mﬁ‘ué"nwm:muqﬂﬂa"naa;ju'ﬂﬂﬂ ldur et 018 szauNIANINFIFA
a1Tw eldadodaidon uszaniunwsnss Sanvmedounddasuldiion 2 s
(Dichotomous question) LazFNDNNLLLRAN gALRan (Multiple choices question)

2. ﬁwmmﬁmﬁ‘ummﬁmﬁwﬂaa;&”ﬁ‘[nﬂﬁﬁ@iaﬂu%m"mi”mwﬁmn”msﬁmaamuaau‘laﬁ
DotA All Stars anwaziduiianuuuuanaainlszanman (Rating scale method: Likert scale

question) uazlgazdumyiadayatlszinnauainiadu (Interval scale)
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3. ﬁmwLﬁimﬁ'umwuﬁﬂLﬁwnaagij"u’ﬁnﬂﬁﬁ@iaﬂwaﬁ'uﬁmﬁmmaamuaauvl,aﬁ DotA
All Stars danwasziiudnorunuuuIanaInlszanman (Rating scale method: Likert scale
question) LL@:’L%S:@”umﬁmTaQaﬂsxmmﬁ"ummﬂfu (Interval scale)
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mMenitaas

1. mﬁmm:ﬁﬁagahﬂiﬁaﬁﬁl,%qwssmuﬂ (Descriptive  statistics) Woatuiy
fsanwnzdanimaaivangulszring e d1fasaz (Percentage) TuuuusaumusIui 1
fnzuuuasy (Mean) LLa:@hmmLﬁmmummgm (Standard deviation) luuuugauausInA
2 uaz 3

2. mylanzdlanldafifiayuu (Inferential  statistics) afi@ aldlun1Inaseu
AunfgIw T

2.1 NAFAUANNAFTIUNWIFAATEN 1 1DunmInianuuandisenieanls 2 dm

Aa o

fa fuilnandanwuzdinyaaa uazwgdnssuniaauinueanlat Dota Al Stars 7a3gu3lng
laglaaiadinse fa &B@ATILAeN? (Independent Sample t -Test) WRAZRAAILATIEH
AMULUILUTIUUIUNLGET (One-Way Analysis of Variance: ANOVA w38 F-test)

A Yoo

2.2 MynerousNAzIUTa 2 umImanusunusazriainds 2 a1 fa Uade
6

dunAanmsiuazwgdnssumaswnueanlat Dota Al Stars v095uSlna lapldaf@aunus

RRFNNUTULY W NeTEU (Pearson’s product moment correlation coefficient)

o
o [
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a o &
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s s 6 = 6 o . Y
RRFUWWDTLUY LWYIRW (Pearson product moment correlation coefficient)
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