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BRAND EQUITY AND INTEGRATED MARKETING COMMUNICATION (IMC)
EFFECTING ON CONSUMERS’ APPLICATION OF HAIR COLOR CREAM
PRODUCTS IN BANGKOK
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Abstract

The purpose of this research is to study brand equity and integrated marketing
communication effecting on consumers’ application of hair color cream products in Bangkok.
Samples of this study are 400 consumers who applying hair color cream products in Bangkok.
The questionnaires are used as tool for data collection. The statistics used for data analysis are
percentage, mean, standard deviation, independent t-test, one-way analysis of variance, and
Pearson product moment correlation coefficient analysis.

The research results showed that.

Consumers with different gender, age, marital status, education level, career, and
monthly income influences behavior in using hair color cream products difference in category on
time duration and number of using per year.

The importance of product attribute has positively very low correlated to behavior in
using hair color cream products in Bangkok in category on time duration.

The importance of product appearance has positively low correlated to behavior in
using hair color cream products in Bangkok in category on time duration.

The importance of product quality and perception toward sale promotion on hair color
cream products has negatively very low correlated to behavior in using hair color cream
products in Bangkok in category on number of using per year.

Perception toward advertising, personal selling, public relation, direct marketing,
merchandise show, and mobile media of hair color cream products has positively low and very
low correlated to behavior in using hair color cream products in Bangkok in category on time
duration.

Perception toward public relation, mobile media, and sale promotion of hair color
cream products has negatively low and very low correlated to behavior in using hair color cream

products in Bangkok in category on number of using per year.

Keywords: Brand equity, Integrated marketing communication, Consumers’ application,

Hair color cream products
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