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Abstract

The objective of this research is to study the integrated marketing
communication tools influencing on purchasing behavior and brand loyalty toward
Oriental Princess cosmetics of female consumers in Bangkok metropolis. The sample is
400 women, aged 15 years old and above, who buy and consume Oriental Princess
cosmetics. The questionnaires were used as a data collecting mechanic. The statistics
used in this research are percentage, mean and standard deviation. According to the
study, the finding is illustrated:

The major female respondents are (1) between 25-34 years old with single
status ,holding a Bachelor's degree, working private company employee, having an
average income Baht 6,000-15,999 per month and having oily skin. (2) Average
purchasing frequency is twice a year. (3) The average expenses per one purchasing is
Baht 979.25. (4) The average purchasing quantity is 3 pieces per one purchasing.
(5) The average period of being customer is 3 years.(6) The most popular type of
Oriental Princess cosmetics is facial cosmetics. (7) Most perceived-communication
channel is radio-television. (8) The most influencing motive in purchasing Oriental
Princess cosmetics is themselves.

The overall quantity of integrated marketing communication tools of Oriental
Princess (advertising, sale promotion and personal selling) are at the high levels,
whereas, the overall event marketing and service are at the moderate levels, the overall

brand loyalty toward Oriental Princess cosmetics is at the moderate levels

Keywords: Integrated marketing communication tools, Purchasing behavior,

Brand loyalty, Oriental Princess Cosmetics
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