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INTERGRATED MARKETING COMMUNICATION (IMC)
INFLUENCING ON CUSTOMER BEHAVIOR FROM SKIN CARE CLINIC,
WUTTISAK CLINIC IN BANGKOK METROPOLIS
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Abstract

The objective of this research is to study Integrated Marketing Communication
influencing on customer behavior from skin care clinic, Wuttisak clinic in Bangkok metropolis.
Independent variables including two variables were the personal characteristics of
consumers including gender, age, marriage status, highest education level, occupation,
average monthly income and Integrated Marketing Communication (IMC) including
advertising, sales promotion, personal selling, public relation, direct marketing and event
marketing. Dependent variables were Wuttisak clinic’s customer behavior. The samples are
385 persons of Wauttisak clinic’'s customer.

Research findings were as follows:

Most of consumers are female in the aged of 21-30 years old, single, holding a
Bachelor's degree or equivalent, officer in private company and having monthly income
between Baht 15,001-25,000.

Most of consumers rate important to the integrated marketing communication
(IMC) at high levels in the aspects of advertising, sales promotion, personal selling, public
relation and direct marketing. Consumers rate important to the integrated marketing
communication (IMC) at moderate level in the aspect of event marketing.

Most of consumers have acne problem, visiting clinic when have skin problem, it
has a convenient location to use services, visiting clinic at shopping mall, made decision by
themselves, use services time by time, frequency of average service was 4 times per 3
months, average payment was Baht 1,297, trend to return to use services in the future as
well as will recommend other people to use services and use services duration was 1 year

and 2 months.

Keywords: Integrated marketing communication, Service behavior, Skincare clinic
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