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Abstract
Health and personal care, particular facial nourishing, is one of the concerns of

male consumers nowadays. There are presently number of facial nourishing products

available in different brands and occupy a legitimate shelf-space in stores and
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supermarkets. Hence, this study proposes to explore the male consumers’ (aged 15-45)
attitude toward facial nourishing products for men in Bangkok, Thailand. This research
aims to study how marketing mix (4P’s), external environment factors, and motives
affected the consumers’ attitudes. The survey research used a questionnaire as a tool to
collect data from 400 units of a sample from target population in Bangkok. The data was
analyzed and processed to test the research hypotheses of the study by using inferential
statistic and multiple regression analysis. The results revealed that rational motive,
product and distribution channel strategies, and advanced information technology were

related to consumers’ attitudes at the statistically significant level of 0.05.

Keywords: Consumer marketing, Consumer attitudes, Facial nourishing products for men
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dutaanetadming anudniimanalulad wazusegeladuersuniagluszauann
(FafpLrinniy 3.63, 3.62, 3.59, 3.52 muﬁm"’u)1ummzﬁﬂ§jw€1"saﬂwa@u’%‘[mmﬂvl,@”l,ﬁ
anudaydadisuduman suduasunIaaaluszauthunas (@uaiovinty 3.36,
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aauils X1 X2 X3 X4 X5 X6 X7 X8 Y1 Y2

X1 1.000

X2 0.486™ 1.000

X3 0.542*  0.512* 1.000

X4 0.437* 0.569* 0.511* 1.000

X5 0.283*  0.352* 0.335* 0.491* 1.000

X6 0.568*  0.451* 0.736* 0.538* 0.391* 1.000

X7 0.526* 0.451* 0.522* 0.396* 0.182* 0.548* 1.000

X8 0.448*  0.410* 0.378 0.399* 0.496* 0.481* 0.519* 1.000

Y1 0.363*  0.304* 0.318 0.228* 0.210* 0.384* 0.389*  0.505* 1.000

Y2 0.500*  0.542* 0.479* 0.541* 0.334* 0.513* 0.556*  0.489* 0.616*  1.000

* R YNIEHANIZA 0.05

fnualin: X1 = Y930 uHaunITaaIaadIuHAan e, X2 = YT URIUNRNMIARIAAIUIIAT,
X3 = YITUFIUNFUNITARIAGIWTINIINITINI AU, X4 = UIRIUNFUNITANAGIWEILAI Y
MIaaa, X5 = U398 uiwusssutazatounmidian, X6 = Jadusmuanuminiimanalulad, X7 =
Uatpusagsladunguns, X8 = dadpusagsladuansuaianuian, Y1 = viauaddwmanudilaly

a a & a a v
NRANTUHN, Y2 = NAUAAGIWAINNTIL
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ﬁwa@iaﬂ”ﬂuﬂamaaQ”U%InﬂLWﬂmUﬁﬁ@iawamﬁmsﬁﬂwgaﬁmﬁwwawimmww: lag
mﬂ"ﬁaﬁﬁmﬁmiwzﬁawmmﬂnaﬂwvmm (Multiple regression analysis) (Duadidln
MINARDUNH LaugAINANIINARAL M 1ua13197 3 lagdwunnaundoondu 2 d1n
1o NnanaFmuaNuT b I NI A MTRANARARGIUANNTOU IUNEA N DA

nndayaluaaf 3 uaadlfiiuin Aszduibidynieian .05 Uatbiinade

a A & a o & v A A A o & 2R
miaulaiRendanianusivasguilnafifosanzusgladiuarsuninnuin (o-value

= .000) Winwiiginadariawadaiuniuiuazanudilaveasguilnamanondde

'
A

Nﬁ@ﬁmﬁﬂ’]?dﬁ’)ﬂﬁ’]LWﬂ“ﬁ’]ﬂIﬂﬂLﬂ‘W’]t EL%“}JELK’Y] W1z UBFIRUTTRUNITARI QG
wﬁmﬁmwi‘ 3101 NIFILRINNTANA @laﬂﬂﬂ%LLidadlﬂﬁﬁ%Lﬂ@NaLLﬂZﬂ’]‘iNEﬁﬂ’)’]Miﬁﬂ*ﬂz
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£

Auls AaNdsLans t-value p-value
nawaRAIwANNL T
Intercept 1.124 5.154 .000
NRAA U 0.101 1.496 135
AN 0.065 1.241 215
FAINIWNMIIAT AL 0.014 0.231 818
NIRILETUNTAN -0.062 -1.401 162
TAUTITULAZAN TN -0.049 -1.203 230
anumnimanalulad 0.118 1.905 .058
RSP MEERIREIE 0.076 1.204 229
wsigaladuansuninnuiin 0.390 6.903 .000
Model (R-square = 0.304; Adjusted R2= 0.289) F=21.321 .000
NABARABANNLTDY

Intercept 570 3.265 .001
NRAN AN 108 2.002 046
Palonl 1159 3.806 .000
TAININIIAIINING .003 0.059 .953
NMIRILEIUNITANG 147 4177 .000
IANTITULAZA TN .003 0.096 924
anummihmanalulad 057 1.148 252
w3slad RN 235 4.641 .000
LLsagalaﬁmmsmﬁmmfﬁﬂ 120 2.640 .009
Model (R-square = 0.492; Adjusted R2= 0.481) F =47.270 .000
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