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Abstract

This research studied entrepreneurial knowledge, attitudes and the intention of entrepreneurs
to implement marketing and brands concepts. Quantitative survey research was done for cross-sectional
description with data collected by questionnaire. The population was 400 entrepreneurs working in Bangkok
and other regions of Thailand. Data was statistically analyzed by percentage, mean, standard deviation,
and inferentially by the Pearson product-moment correlation coefficient. Results were that samples had

average scores for marketing concept and brand building knowledge of moderate level. Attitudinally,
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samples had positive attitudes in strong agreement at an average of 4.4 1. In terms of practice, samples
group had high level intention to apply marketing and branding concepts to their businesses, with a mean
of 4.52. In addition, marketing concept and branding knowledge was related to attitude at a significance
level of .001 in all aspects, including entrepreneurial attitude toward marketing concepts and branding

correlated with practice, in terms of intention to apply marketing concepts to businesses and brand building.

Keywords: Knowledge, Attitude, Practice, Marketing and Brand building, Entrepreneur
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