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Abstract

The objectives of this research were to examine 1) Demographic factors influence the purchasing
decision of different Grafted Cactus. 2) To study the behavioral factors affecting the decision to buy different
Grafted Cactus and 3) To study the factors of marketing mix affecting the decision to purchase Grafted Cactus
by using a questionnaire-type instrument to collect data. Descriptive statistical data analysis methods were
used from a group of 400 Facebook page members, the "Tor Market" group, including frequency, percentage,
mean, and standard deviation, and inferential statistics, including independent-samples. t-test, f-test, and
multiple regression analysis

From the results of the study, most of the respondents were female. Age between 31-40 years old,
single, bachelor's degree occupation personal business / trade and average monthly income 15,001-30,000
baht marketing mix factor sales channel The highest level of importance was at the highest level, with an
average of 4.827 in terms of demographic factors. Age, education level, and different occupations were found
to influence the decision to purchase different types of Grafted Cactus. The behavioral factors of the
respondents revealed that what they used to do, the person involved in the purchase channel for the purchase,
the frequency of cactus propagation, and the number of Grafted Cactus with different graphs per time
influenced the decision to purchase different types of Grafted Cactus. And in terms of marketing mix factors
product distribution channel and marketing promotion influence the decision to purchase Grafted Cactus and

can predict the decision to purchase Grafted Cactus type 65.4%

Keywords: Grafted Cactus, Marketing Mix Factors, Purchase Decision
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R = .809 R?= .654 Adj R® = .650 SEE = .211 F = 186.423 Sig. = .000

*P<0.01
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