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Abstract

The research aims to construct and to test the model with empirical data, which was
intended to observe the confidence of people that people have towards the S-Commerce system. The
samples of this study were 220 consumers who used to buy products through the S—Commerce
system in Bangkok. Once all of the data was collected, it was analyzed by a structural equation
modeling program (SEM), which showed that the calculated indices provided good model fit (Chi-
Square = 36.804, df = 30, Chi-Square/ df = 1.203, P-Value = 0.205, GFI = 0.971, AGFI = 0.935, CFI
= 0.994, RMR = 0.009, RMSEA = 0.030) All variables in the model were accounted for in the
calculation of indices and they could explain purchase decisions at 65.5%. Social media marketing
had a significantly positive and direct influence on the confidence in terms of purchasing products,
and confidence in purchasing products had a significant and direct influence on buying decision.
Social media marketing also had an indirectly positive influence on decision on the confident variable

of purchasing products.

Keywords: The social media marketing, The confidence in purchasing products, The decision,
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