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Abstract

This research aims to study the influence of brand equity and content marketing on
satisfaction and brand loyalty toward Netflix video streaming service among Generation Y users in
the Bangkok metropolitan area. The samples in this research consisted of 385 Generation Y users
that were born between 1981 and 2000 in the Bangkok metropolitan area who have used the Netflix
video streaming service. A questionnaire was used as the tool for data collection. The statistics used
for descriptive data analysis included percentage, mean score, and standard deviation. The statistics
used for inferential data analysis included multiple regression analysis and the Pearson product-
moment correlation coefficient. The results of the hypothesis testing revealed that the brand equity
consisted of perceived quality and brand associations had an influence on satisfaction and brand
loyalty toward the Netflix video streaming service among Generation Y users in the Bangkok
metropolitan area. The content marketing consisted of ideas offering content, guiding the problem
solution and content suggestions content had an influence on satisfaction towards the Netflix video
streaming service of Generation Y users in the Bangkok metropolitan area. The content marketing
consisted of ideas offering content and emotional creation content, which had an influence on brand
loyalty toward the Netflix video streaming service of Generation Y users in the Bangkok metropolitan
area. The satisfaction was related to brand loyalty toward the Netflix video streaming service of
Generation Y users in the Bangkok metropolitan area in terms of intentions to continue using the

service in the future and intentions for service referrals.

Keywords: Brand equity, Content marketing, Satisfaction and brand loyalty, Video streaming, Netflix,
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Y, =2.648+0.275%, +0.193X3

siautls B Beta SE t Sig.
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fautls B Beta SE t Sig.
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