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Abstract

The aims of this research are to examine the correlation and to investigate the level effects
of service quality, brand equity, and brand loyalty in video streaming service of Gen Y consumers in
Bangkok. The samples of the study are 260 Gen Y consumers who are paid video streaming
subscribers. Data was collected by an online questionnaire and analyzed by structural equation
modeling program. The results of structural equation modeling (SEM) showed that the calculated
indices provide good model fit (x2= 33.228, df = 26, p-value = 0.156, xZ/ df = 1.278, RMSEA =
0.033, RMR = 0.007, GFI = 0.976, AGFI = 0.949, CFI = 0.993). All variables in the model can explain
the brand loyalty with 58.4 percent. The service quality has a significant positive direct influence on
the brand equity. The brand equity has a direct significant positive influence on the brand loyalty. The
service quality also has a significant positive direct influence on the brand loyalty and indirectly

influences on the brand loyalty by the brand equity.
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