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Abstract

This research aimed to examine the goodness of fit of affecting factors in
consumers purchasing decisions via social networks. The sample consisted of 400
people living in Udon Thani municipality area. with a simple sampling method. The
research instrument was a questionnaire with a 5 Point Rating Scale. The
questionnaires were tested with a sample of 30 sets of try out that were similar to the
population used in the study in order to analyze the reliability by the formula of
Cronbach's alpha coefficient was found to have a reliability level of .79 - .90 on each
side. The data were analyzed by confirmatory factor analysis. The result of the research
showed that the factors affecting of consumers purchasing decisions via social networks

are 4 components, which are Product, Price, Place, Promotion. all 13 variables, which

2
are consistent with empirical data. Based on the chi-square (£ ) which is 63.25 at

degree of freedom 48 P-value .07. The relative chi-square value (}(2 /df) is 1.32. The
goodness of fit (GFI) is .98. The adjusted goodness of fit index (AGFI) is .95. The
Comparative Fit Index (CFIl) is .99. The standardized root mean square residual
(Standardized RMR) is .02 and the root means square error of approximation (RMSEA)
is .03

Keywords: Confirmatory factor analysis, Decisions, Product, Social networks
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(1989, pp. 23-28)

. o o 2
fla-auenssunns (¥ /df)

fdtasnin 2.00

Bollen (1989, pp 256-
281)

ATHIATTALAMNNANNAY
(Goodness of Fit Index: GFI)

férunnin .90

Joreskog and Sorbom

(1989, pp. 23-28)

ATAIATZAUANNNANNABLTULALE?
(Adjusted the Goodness of Fit Index:
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Byrne (2001)

v A o 04 v = =
ATHIATEALANNRIAAN DTN
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(Root Mean Square Error of
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pp. 1-55)
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