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Abstract

This study is mix method research. The objective is 1 .to study personal data. And
2. To study the life styles of Generation Z consumers as a guideline in planning marketing
strategies of various business groups in the future. The AIO model consists of activities,
interests and opinions. Data were collected by face-to-face interviews from a group of 18-
22 year olds who are studying at a higher education level. Total 280 persons. Descriptive
statistic such as frequency and percentage were used in the personal data. The study found
that most of the samples are women aged 22 years, studying in Year 4. And have an
monthly income between 10,001-14,000 baht. The results of the activity lifestyle found that
most of them attend the class every time. Select to listen to music in the form of music
streaming via smartphone. The most popular application is Joox. Watch movies via VDO
streaming is Netflix. Watch entertainment clips via content application Tik Tok, playing MOB
games. Buy products at multi brand stores. As for the lifestyle in the interest aspect, found
that the samples are interested in societal orientation on economic conditions. Especially in
careers or further education. As for the lifestyle in the aspect of opinions found that samples
strongly agreed on, generation Z being a direct and brave person, do not like to wait for
a long time and do not need to be patient when encountering invalid events.

This study suggests that entrepreneurs must adapt and improve the product for the
needs of teenagers, both in terms of quality and unique style, consistent with the identity
of generation Z consumers at a reasonable price, through convenient and fast distribution

channels and communicate through real user reviews.

Keywords: Lifestyle, Consumers, Generation Z
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