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Abstract

This questionnaire aimed to study the influence of social media on the decision of medical
tourists to revisit a particular private hospital in Bangkok. 160 outpatient medical tourists were surveyed.
Descriptive statistics and logistic regression analysis were used to evaluate the factors of interest. The
demographic information showed that the majority of the participants were male (66.9% ), aged 18-49
years (80.6% ), held a bachelor’s degree (41.3%) and were from countries in the Asia Pacific region
(61.3%). 68.8% of the respondents had previously visited and Received , 2019 services from the hospital.
63.7% had used social media to search for information about medical tourism in Thailand before their
visit. The most popular media were social network sites such as Facebook, Instagram, Twitter and rating/
review sites like TripAdvisor and Google Reviews. In terms of personal responses on social media
platforms, 20.6% of participants made comments about medical services on social media, 48.8% read
the reviews of ex-customers and 17.5% had contributed customer reviews about services of hospitals,
most of them portraying a positive impression. The respondents considered friends and family as their
main information sources, in preference over online rating systems and website comments. The most
important criteria for choosing to use medical services from the hospital was the expertise and
qualifications of physicians and specialists. Multivariable logistic regression analysis showed that age,
online comments posting and sharing, the expertise of doctors and notification features of hospital social

online media significantly influence the revisit decision of medical tourists (p-value<0.05).

Keywords: Social media, Medical tourism, Decision, Private hospital
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fulsiazdne waldidwuwimelunssouuusauay ﬁnmfmamamj”ayjaLLasz:ammi:@m g il
LﬁaﬁﬂminLn_maa‘unmiﬁaamﬁ”aaﬁ'vi’mqﬂsmaﬁ aqmqiwsmEJLm:ﬁmuﬁ'wﬁmww:‘uaamuﬁ'ﬁ'ﬂ
iunysaumwatuaaueliinisgond 3 YHATIIAMATALIRLAZATIANLHEaNT (Content validity)
wioumilidalanaunziRuLGy Lm:mma‘"atimmsﬂ%’uﬂgum“lmu,a”avl,@i”ﬁmuuaaumu"l,ﬂmaaaau
anuLdasiu (Reliability) Tt lunasasldiuinvaaiisanunsuusnislsm mmman’ﬁu%avlai‘lﬁﬂ@:u
Yszmnsfiltlunsanensiuan 30 an udinnieseimanudasuresuuuseuny lastadinnu
ﬁ'ﬁ,mﬁmﬁ:ﬁmmmLﬁﬂwzl,ﬁanmnna;m”mzm'ﬁ'mammuaaumumunnia $1uI% 17 To
TEn1sdum Alpha coefficient “édLﬁuaLLuzIﬂU Cronbach’s coefficient of alpha method (1951) Tu
mMIfnEnassiianauE e o Alpha coefficient Tagsaa iy 0.911 Defiadrweusuanuidadu
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amansmzliesIng %% (n=160) Souay
a1y (1)
18-49 129 80.6
50 TIgwlal 31 19.4
W
it] 107 66.9
w9 53 33.1
FAUNIANB
snSyge 44 27.5
Rygras 66 413
ganlsgias 50 31.2
dsznaduiiiia (i)
0B aulsWn 93 58.1
glsul 38 237
LN Hibe 1 6.9
wawsna 18 1.3
lszimeanwisinande (n3l)
1o BaulsWn 98 61.2
glsul 35 219
aLsNwibe 11 6.9
wawsna 16 10.0

1991 2 UEAITIIUNIVUINTNNALNNTUYINITINEDIUN grunansalsaneruialudszinalng

Fuunaudszimanwirinande

Uszineannnnands (ni) IMWINUNTBINYINNAUNITL Souaz

UIN1331 (n=110)

= 2
MWINAIINITINAUNIIVLINIIT

A5UFIN gn - goga
o BauldWn 68 61.8 25 1,10*
glayl 23 20.9 20 1,10*
LNkt 9 8.2 8.0 1,10
wawdn1 10 9.1 3.0 1,10*
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NFUAAININLALTINITIUUFAIANAALAL (Customer reviews) lusedsnnaanlatliAgInumIuSN3
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saulattusasanudainluniaudeaniuneninani g lasdaduiasa: 89.4 WiaTiamzidayaifuany
TaspAdanudraglunisaadulaiionidrsunissneiniauinisnisnisunndainlssnetunalu
Urzinelne wudh ngudradwfianuiui uwndfiformayaniznauszguaunisuinadulads
naniun1saadula Aadusauaz 96.9 LAY 96.3 AMUAIAU TBIAINIAG LATAINENIINITUNNETING
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HATBINITIATIZHA AN B R HIHYAAD ﬂ’aammugﬂLLumamamﬂuaau"Lau e
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o P X a v a A o A by o a
unvisaneaeny 50 Jaulddnisdadulafenivuinisdwinnininvasnsieny 18-49 1
2.7 Wi agelidpdaynIai@nezeal 0.05 (p-value=0.043)

inviaafisINas InaanIaussna N RANEINULINNINIMIWWnginIaaaulaiansuusns

o o a

¥ Y o Y & A & & ' . A o ad o
Frunnitnnviasnoanliinslnadwsoussasuiund 3 11 adednsdAagn1esianszay 0.05
(p-value=0.025)
inviaafisnfinoidsunaaininufaiin (Customer reviews) insaadulaidansuusnnsdn
wnnisnviaanenldnsdowuaainnudain 3 i agelinedaynesli@niza 0.05 (p-value=
0.033)
[ ° a e A o o & o a ' [ Voo A [ A9 o
ARINNIIM T TZAN e IANNFNRUTVRIR LU TIABILdazar TavinnsiRenaaudsh 14
#in p-value ®B8N31 0.20 HINALATIZH Multivariable logistic regression Lﬁamuquﬁﬂ%wamaa@T’;LLﬁsé‘u
MATas sudsiidanlulueagarofadaulnledn p-value §nit 0.05 amMITaMzRANUTIRUS
szninfisduansuzdiiuyans Tadoduluuusesfediausenlad Jadbdunisiuideyazes
A o 4 o o & & o A ' v Aa
Tsawsnuannessauaanlaiasnazraisfitolasdflefonantenuaasdadndu g wuin Tasuns
AuFuRBidanIaaFulaliansuUIN T asknYiadfied ad1slnedmAn19aia (p-value <0.05)
fneuazidoe asuaasluansnen 3

A o

TaduduanwmedIuAna ﬁfnviaal,‘ﬁ'mmﬂq 50 Diuld fnsaasulaidonsuusnisdnle
lsswenunatanam mnﬂﬁﬂﬁfﬂﬁ@uﬁmmq 18-49 11 3 1 agfiipddyneaiafiszduanuidosiu
95% (95%Cl = 1.07-9.26; p-value = 0.036) @3a5u1sladn ndudgsatgfiainudasnislu
FWMNII NN NN ARIEMFTULSINTNIMTUNNS NN FaaRS0InUTEUVEs Public Citizen Health
Research Group (2008) ﬁﬁﬂdIﬂU Ben-Natan, Ben-Sefer, & Ehrenfeld (2009) LLa@dIﬁLﬁuiﬂﬁﬂﬁadLﬁﬂa
sulngfidumilddnsmmaduidadamsunsuinsmanausnd nafaianniswaznsinga fe
ﬂ@;uﬁaﬂﬂq&lﬂﬂﬂ’j’] 50 1) unz91WITBa4 Sajjad (2015) AYNNISANBUABIRLNTIAITNZREN BaeNNa
Uszansemaniaasinrisnfionlulszimaduds wudn 1nndn 40 % vasinviesfigafnauninngs
SwdnadsumIThewe s il01g 60 fawly

ﬂaﬁuﬁmgﬂLmumaaﬁaé'aﬂuaauvlaﬁ l,l,a:ﬂ'«m“’mi”mmﬁ'uf‘ﬁaylamaa‘[sawmmamnﬁlai\mu
aaulail ﬁnviauﬁmﬁmuﬁmﬂwaﬁﬁaLL°ﬁ§ﬂamuu@TﬂTa§a fnsaasuladonsuusmytalulssweung
LaﬂﬁumnndwﬁfﬂﬂaaLﬁmﬁvl,&imﬂwaﬁﬁaLLﬁﬂamumﬁTagaﬁ‘aﬂma 5.7 wh agafivpddnmiadan
3LAUAMNLTONU 95% (95%CI = 1.86-17.45; p-value = 0.002) F9§oaAdaInUT Rishika, Kumar,
Janakiraman, & Bezawada (2013) Vl,oi’ﬁﬂmiﬁnmNamaamsﬁdms’amaa@%’uu?mﬂuﬁlaﬁaﬂmau"l,aﬁ
28I8IANITIND ﬂmmLﬂuLLﬂumaommﬁ'uw”ufszmwam‘nma:gnﬁ”ﬂ@Uﬁﬁmm’mnmmﬁmaamim
JUUSMI Namsﬁﬂmmeiﬁtﬁmfﬂmmammmﬁmus’miuéaéﬁﬂmauvlaﬁmaagﬂ@ﬁ"m?a;ﬁuu?ms
mmsnﬁﬂﬂg&mnﬁlufmaamwuf‘imaomsnﬁ'umi"uu?ms%w ﬂﬁ]ﬁ'ﬂﬁmgﬂuuwaa?«laﬁ'dﬂuaauvlaﬁ LA
ﬂaﬁ‘i’mﬁwumﬁuﬁagmaﬂsawmmamnﬁaé’aﬂuaaﬂaﬁ invioafigafsdnslnadwiourinaniund
Taya finsaagulatdansuusmydlulssnsrviatensusnnnininveafisailies Inadniauss
ADULUATEYAAINAT 5.7 LY atnsfitpdaymiafanizauanudoiu 95% (95%CI = 1.86-17.45;
p-value = 0.002) Gdﬁaaaﬂﬂavadﬂvuﬁ Rishika, Kumar, Janakiraman, & Bezawada (2013) "l@ﬁ"v‘hmsﬁﬂmwa
°11aamsﬁdms”;mlaa;ﬁuu‘%mﬂuéaé’aﬂwaauvlaﬁmadaoﬁniﬁqiﬁﬁ] ANMUUUBUAUYDIANNTUNUTTEW IS
am‘ﬂmazgﬂﬁ”ﬂﬂuﬁmimﬂmnmmﬁ'ﬂuaamsm%‘uu?mi NANTANIILEAIALARINITURAIAINE
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ammuiuﬁaaaﬂsJaau"Laﬁmaa@]nmvﬁa@jsummsmmsnm”l,ﬂgmnwwumaammﬁmaamiﬂaumsu
UIN3E

A15197 3 LEAINITILATIZRANMUFTUNUTV DI LLﬂiLLuuwvgaa%aﬁﬂ‘luimmqﬂﬁﬁ §3zIN9U8NA

ANNFNNUTNNIARFWIALRBNTULSMIT I nHaL e

Jospidnadanisananla OR,, 95% Cl p-value
218
1
&
50 Jauly 3.16 (1.07-9.26) 0.036
18-49 1.0
& o il 1Y a @ a
nslwadusaudedudayaiziunisuinisme
maunwng
& A € s
s lnadrsaussaauned 5.70 (1.86-17.45) 0.002
TaivnelwadwSausinauiuug 1.0
unndunnddiFemganizng
damy 8.93 (1.10-72.45) 0.040
laigeny 1.0
oA ¢ 4 a \
mMiudstfawadluslasuniananssudne quas
Tsonenuna
laignan/lalsFessnuaanlan 2.8 (1.28-6.25) 0.010
feany 1.0
Logistic regression Number of obs = 168
LR chi2(4) - 28.42
Prob » chi2 - 0.0004
Log likelihood = -89.162528 Pseudo R2 - 0.1028
06 g | Coef Std. Err z P>|z] [95% Conf. Interval]
_____________ e e e e
_IAge g 2 | 1.151607  .5484435 2.1 0.036 0760777 2.225937
I011 e 1| 1.742218  .5702664 3.86  0.082 .6245279  2.859908
TQ2304 g 2 | 2.199532  1.867614 2.85  0.048 .8930463  4.283017
102403 g2 2 | -1.817913  .3943612  -2.58 0.818  -1.798847  -.2449798
_cons | -1.220227 1.e74311  -1.14 8.256  -3.325839 8853844
EQUATION

Y = -1.220227 + 1.151867 * Age g 2 + 1.742218 * Q11 g 1+ 2.190532 (2304 g 2 -1.817913 * (2483 _g2 2
ANA 2 LRAIRUANTWENNTAL Logistic

a‘gﬂuazaﬁﬂsﬂwa

NANITILATIZRAMUFNN LTIz TN Tnnuaunuinunisaaaulatiansuusnisdivas

o A ' o A @ o o A o ¢ A ¢ o A = e o o
wnviaafiny wud dnvasfisalwenuddgiisinuuwngniawnndfidomaduinusinddylu
mItdandsuusnlulssneiuns dnsaadnlatiansuusmytinnnininveaieinaaitunngwia
¢ oA o e o A v o A ' D A o @ Aaad
wnndgifamy lWlhnasingdaglunafendisusimslulsmeunas o wih atnsfitbdidynaaian
TLAUAINNLTONY 95% (95%Cl = 1.10-72.45; p-value = 0.040) @991 Fetscherin, & Stephano (2016)

lavhnsdnmeziinviaafisamanisunng (Medical tourism index) 1ang197ayaan Medical Tourism



'nsmiu%miqiﬁaﬂ%u@?uﬂﬁim U9 10 auf 1 uanTAN - TQuIE% 2562

. v & @ o o A o A A v o A
Climate Survey 2013 ugadliianin assdmaglasonivuesinviaaisd lunsiiendrsuuinisie
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s o & & Py PRy Aa '
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95% (95%Cl = 0.16-0.78; p-value = 0.010) TIxaaARAINLINUITLVE Hussein (2016) GIATHAT
NN39AAINTINNINITAANG (Event) Ninadaanuadlafiazudnsiufanssudt lasnan1333uwuin
msfufﬁaﬁaﬂssuLm:qmmwmﬁﬂﬁanﬁﬂajﬁwa@iamiﬂa“'um‘imﬁaﬂsmsﬁwaatjm]”ﬁ'mﬁaﬂisuazm
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£y v A A o o o & v oA =2 Y A o o v A A
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