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Abstract

The purposes of this research were to study consumer behavior toward Chinese-
style fish sausage inSingburi Province, to examinefactors affecting consumers’ buying
decisionof Chinese-style fish sausage in Singburi Provinceand to explore factors affecting
consumers’ buying decisionofChinese-style fish sausage inSingburi Provincewith respect
to overall and demographic aspects sort by gender, age, marital status, education

level, occupation and monthly household income.

Research findings indicated that:

1. Most consumers consumed Chinese-style fish sausaged4 times a week.The
favorite brandthat they regularly consumedwas “Gun Chiang PlaKraiSingburi”. The
reason for eating was its good taste. Most consumers decided to buy Chinese-style fish
sausage by themselves. They boughtChinese-style fish sausagel pack with 100 baht
per time.Furthermore, they bought the regular brand of Chinese-style fish sausageat
the place near their residence.

2. Consumers weighed their opinion on factors affecting consumers’ buying
decision of Chinese-style fish sausagetoward overall and individual aspects at high
level of agreement.

3. Different gender gave opinion on factors affecting consumers’ buying decision
of Chinese-style fish sausagetoward product aspectshowing difference at statistical
significance of 0.01level. Moreover, they showed different opinion on factors affecting
consumers’ buying decision of Chinese-style fish sausagetoward price and distribution
channel aspectat statistical significance of 0.05level.

4. Age difference gave opinion on factors affecting consumers’ buying decision
of Chinese-style fish sausagetoward overall, price and distribution channel aspect-
showing differenceat statistical significance of 0.01llevel. Furthermore, theyshowed
differentopinion on factors affecting consumers’ buying decision of Chinese-style fish

sausagetoward product aspect at statistical significance of 0.05 level.
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5. Different marital status showed different opinion toward overall, product
and price aspect of factors affecting consumers’ buying decision of Chinese-style fish
sausage at statistical significance of 0.05 level while they gave opinion on factors
affecting consumers’ buying decision of Chinese-style fish sausage toward other
individual aspects showing difference withno statistical significance.

6. Difference in education levelshowed differentopinion on factors affecting
consumers’ buying decision of Chinese-style fish sausage toward overall and individual
aspects with no statistical significance.

7. Different occupation gave opinion on factors affecting consumers’ buying
decision of Chinese-style fish sausage toward overall and distribution channel aspect
showing difference at statistical significance of 0.01level. Furthermore, they showed
different opinion on factors affecting consumers’ buying decision of Chinese-style fish
sausage toward price aspect at statistical significance of 0.05level while they showed
no significant difference toward other individual aspects.

8. Difference in monthly household income showed different opinion on factors
affecting consumers’ buying decision of Chinese-style fish sausage toward overall,
price, distribution channel and marketing promotion aspect at statistical significance
of 0.01level.

Keywords: Marketing opportunity, Chinese-style fish sausage
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