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Abstract

Business and society has been in a long-term relationship as the hotel
main task is using resources to make goods and services to serve the needs of
society and generate profits from its capital. At the moment, social media has a
powerful influence on society. Most people have changed their attitudes toward
business to act for the benefit of society at large. Hotel businesses have to
evaluate their corporate social responsibility (CSR) performance. As the people
will trust a company more if it is socially responsible. The hotel business benefits
of corporate social responsibility can make consumer’s trust in a brand which
lead to brand loyalty. Subsequently, a socially responsible hotel business can
make a company become a leader in sustainable business which can help a
country to be more sustainable development. The objectives of this article are
present the definition of the socially responsible hotel business and ten
principles of responsible business as well as exhibit case studies in Thailand and
foreign countries to contribute to a better understanding. According to there are
some hotel business do not understand concept of corporate social responsibility
(CSR). If the hotel business has more clearly understand the concept of corporate
social responsibility (CSR) and take actions more on social responsibility.
The best practice socially responsible hotel business can be a model for other

hotel businesses.

Keywords: Socially responsible hotel business, Hotel business ethics, Corporate
Social Responsibility
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JW MARRIOTT.

HOTHLS & RESORTS

Save Our Planet

Dear Guest,
Every day millions of gallons of water are used o wash
towels that have only been used once,
You Make The Difference:
* A sowel hanging up means “1 wil wse again.”
* A sowel on the floor means “Please exchange.”

Thank You For Helping Us Conserve
The Earth's Vital Resources.

a a ¥ o ~ ' A Yy & o 8
AN 3 15905ULL590N219U18 TURBINN VNN BVBANNTINLBUUN IYRIAARIN
winlaidndu
71311: Marriott Hotel (2016)
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wsudaduaundnvesesdnsnmaiumaiasnsvendisdlan (World  Travel
& Tourism Council) laun Isausuis@nes (Rezidor Hotel Group) lssusuusZoew
(Marriott Hotel) 159usaiuuan (Wyndham Hotel) 159usuunsuesd (Fairmont Hotel)
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Hotel Carbon
Measurement Initiative
1.0

Methodology
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A 5 AfanN13InA1SUBUYRLlIUIH The Hotel Carbon Measurement
Initiative (HCMI 1.0)
71317: World Travel & Tourism Council (2016)
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Rezidor awarded as one of the World’s Most Ethical
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GOOD. SMART. BUSINESS. PROFIT.
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